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©SC's “Global Marketing Dashbosre

Purpose: Consolidate performance of various marketing channels i

e aasy-to-use dsshboard available to wids audience within C

sales snd marketing teams

Delivery method: Dashsoard accos
and/orvia SFOC

sblo a3 standl alone application
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o Principal, Digital

Executive Sponsor: Mick Pavayl, Head of Digital Market

Global Brand, CSC

Solution Architect: Adr H, Kebools
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supportfor angoing usags and develapmant?

cily via GoodData or within Sslestorce. Usage.

seem to be incressing.

W have our own opinions as to what mix project elemens willead to
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