Design of the Month: ampm
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Whether it an energy drink emergency, a late night trent or a
practical purchase on the way home from work, you've probably got

your favousite convenience store brand. If you're based on the West
CoasLof the US, thal slore may very likely be ampm,
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California. Customers were hungyy for the stuff, and ampm has *Too Much Good Stuff
(heir logan). Match made in heaven,

But, howw do yon ensure that aver 900 stores have access fo cantent with or without an

fnternet conneetion? And make sure they all ave the right cantent for thir nren?

They needed easytouse,
actoss a range of mobile devices. Knter...Shotease.

ampm started working with Stun Sells to get  toolkit up and running. The ampr
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Allof this was done without any third-party development
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English as  second language.
*I don't know any other tool that can be this flexible” said Luisa Salazar, Divectar of
ampim & ARCO brands at BP West Caast.. TWe have] received nothing but positise
fedback from onr users™

v thanks Luisa, Youe made us blush.

A fom aspect of ampi's design, is their seailess use of the Intro Video feature. Each
TOOMGIS,

TOOMGIS is the canbodiment of heir slogan “Tao Much Good Stuff” Tie came about
due o meed 1o medernize Uhat tagline and inerease bran aveareness, and public
allection for d how could you
ot love bim, e has a cheeseburger nose!

Showease Workshop was a perfect it for ampn’s needs. It was easy to use, simple to
navigare, a a at mag vou, tiva
free demo
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