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Bitly to migrate its 25bn links to [BMS cloud

Link management platform believes the migration will
deliver multiple benefits

Bitly plans to move all its infrastructure and workloads to IBM's cloud in a bid to
boost performance and reduce latency.

As part of the deal, the link shortening platform will migrate all of its 25 billion links,
in addition to moving its APls and empowering marketers through the Universal
Behaviour Exchange, which will help firms better understand and engage with
customers.

Bitly links generate more than 12 billion clicks a month and the firm wants to make
the experience even better, especially for users in areas with less widespread
network connectivity - more than 70 per cent of links are delivered internationally.
"We're going to be moving all our infrastructure over to IBM Cloud. Bitly sees
about five billion unigue browsers a month, from every country, from every
platfiorm and channel. So we're very excited to be able to leverage the 1BM
Cloud." said Rob Platzer, Bitly's CTO.

"The high-speed network is going to give us performance across the globe and
we're going to be able to leverage the 46 datacentres internationally to push our
edge closer to our customers, especially in hard to reach places.”

On a monthly basis, more than 11,000 developers use Bitly's APIs to create 300
million links that get embedded in a range of places. The IBM migration will speed
up this process and enable links to load even more quickly.

"The Bitly platform has always been massively integrated by developers. Our
partnership with IBM is going to increase the performance and lower latency and
bring all of those APIs to a better platform for our customers," Platzer added.

Bitly has grown since its arrival on the scene back in 2007 and its offerings
continue to diversify for organisations, developers and marketers alike. Moving to
the IBM Cloud will therefore help support both current and future growth.

"We were founded to solve a problem as the world needed shorter links. But today
we do a lot more than that. Our customers get insight from our links so they can
understand their customers better as they journey through their interactions with
brands," Platzer added.

"Links are everywhere. We think of our product as connecting users to
information.”



