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Case Study: BrightWatches™

CUSTOMER STORIES WRITTEN BY MARINA PAPE.
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planning, designing and laying out process.

This was a re-faunch / revamp of a previous website, We had orginally hired out 10.a 3rd

from the site, amuch cleaner
lookthan before.

Al of our other websites are WordPress, so we knew that we wanted 1o stay with the.

WordPress and found that WooCommarca was the bestof the bunch. | found it o be much

S aright !

Tho thre best plugins would have to be:

1.WP.Listor o, This alows us to st our products on oBay diroctly from our WordPross

verything that s sold, whether ft be on oBay of fiom our website.
2.WPLister for Amazon. This is macie by the same company that mae WP-Lister Pro and
allows us o st our products on our Amazon store as wel.
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Brigniviatches™ customers ore happy.
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‘And finally, do you own a watch from BrightWatchos™?
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Yourself Welldone to Michael and team on tis fine ste.



