


The challenge.

Bromwich Financial Planning (BFP) are an established financial 

planning firm who blend traditional values with a modern approach.

Having recently integrated the moneyinfo software into their 

service offering, they needed a contemporary brand to reflect  

their technical progression and position them as a forward- 

looking business. 

So, the PLOTT team set about modernising the brand whilst still 

appealing to their long-established client base who believe in 

traditional advisor relationships.
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PLOTT have a real energy and enthusiasm to meet your 
objectives. The team easily understood our brief and 

worked with us to bring a fresh perspective to my original 
vision. It had been a long time since we’d reviewed our 
‘brand’ and we are delighted with the outcome and the 

relationship we have with the team.

NIGEL BROMWICH  |   MANAGING DIRECTOR
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The solution.

BFP’s founder likened financial planning to the ‘Gordian knot’ with 

overly complex and difficult language. He was keen to dispel  

this myth. 

We loved this analogy and used our creativity to craft the brand 

around it. We designed illustrative graphics to represent simplicity 

and unravelling the knot. 

We re-invigorated the brand with a secondary colour palette and 

tweaked the logo to freshen the look.

We combined this with a stylish new website, innovative app 

visuals, modern printed literature, and team photography to 

harmonise all client touch points. 
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