
CASE STUDY 
CUREVE



Cureve Natural Therapies, creator of natural pain-relieving
products, engaged Brandhopper Digital for a website redesign
with the goal of building a beautiful website that would allow for
expansion of new products, while enhancing the brand’s online
identity and improved story-telling.
 
Brandhopper Digital completed the project on-time and on-
budget, allowing Cureve to build its brand and set itself up for
additional marketing efforts as it releases new products in 2020
and beyond.

PROJECT OVERVIEW



RESEARCH



Before beginning the design work, the Brandhopper team conducted
an in-depth analysis of Cureve's customer data on Amazon and Shopify
in order to identify a key avatar, while also researching the problem his
business solved, key competitors, brands he admired, and product
selection. The Brandhopper team also interviewed Tom Knoblaugh
(CEO/Founder) to learn more about why he started the business so we
could convey that story on the website. 
 
After conducting an in-depth review of the business needs including
analysis of revenue distribution by product and product type, customer
avatars, and discussing Tom's long-term vision for the business, the
Brandhopper team began visualizing a layout that would serve as the
framework for the new website.

RESEARCH



BRAND STORYTELLING
+ ENHANCED DESIGN



Cureve Natural Therapies had a compelling story to tell, however the
previous messaging didn’t showcase the company's mission as
effectively as it could have. 
 
The Brandhopper Digital team created a brand story focusing on the
desire to build natural, high quality pain-relieving products. The story
would also highlight the brand as a family owned and operated
business, located in the USA. 
 
The Brandhopper team weaved this story throughout the website,
including the homepage, product pages, and most prominently, the
“About Us” page.

BRAND STORYTELLING



ENHANCING THE BRAND
Leveraged a new, modern web design that would be flexible enough
to easily handle new products as they launch
Used consistent typography + coloring throughout the entire website
Replaced outdated, old images with fresh, vibrant imagery that
aligned with the customer avatars discovered during the audience
analysis stage
Created a new About Us page with a fresh brand story, focusing on
the American owned, small family business and a desire to heal pain
naturally. 
Added visual elements to convey the brand's story on the Homepage,
About Us page, Contact Us page, Collection Pages and Product
pages. 

Actions taken:

 



ABOUT US
PAGE: BEFORE



ABOUT US:
AFTER



COLLECTION PAGE
STORY TELLING



PRODUCT PAGE CALL-OUTS



PRODUCT PAGE ICONS



PRODUCT PAGE
REVIEWS



HOMEPAGE BEFORE



HOMEPAGE AFTER



HOMEPAGE STORY-TELLING



HOMEPAGE SOCIAL PROMO



CONTACT US BEFORE



CONTACT US AFTER



CONTACT US AFTER



Do you want to take your e-commerce
to the next level? 

 
Contact our team to discuss elevating

your brand.
 

hoptastic@brand-hopper.com 


