circle @ studio

that stands out in a

sea of sameness

Equity Methods

What happens when a quickly growing firm needs help taking their

WEGET YOU marketing to the next level?
Equity Methods firm with a national p izes in stock-based
d oth he comp: outof one of the
country’s largest banks and was ready to rebuild its marketing function from scratch. Others in
brok p ith large
significant resources. They arrived at. foraction and
third-party survey lated i and ip preferences. Just like
us, they are a small firm with b 1d- d
communications program.
We understood immediately that they needed:
. A p simplya t tension of
their team;

« Allmarketing efforts to support their elational and expertise-driven approach to
outreach, rather than being sales-oriented:

« Flexibility hands-
onteam of consultants;

+ A dedicated CsS team employing an agile approach with rapid execution.
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How do you tackle that many projects with a new relationship?

WE GUIDE YOU
‘The company was known for thought leadership and had a solid reputation within the industry.
However, the existing website and visual branding lagged the company’s industry reputation
and reflected its origins as a pure product comps

9
provider that it had become. ved a dedi web of

liers and partners it outreach
programs. We al d ! I

i iverabil pen rates. The visual brand was

transformed with a more refined p: h
* thinking. pany’s presence on the
tem with intern-

proof updating features, and a knowledge-management filtering system.

Capabilities utilized:

@66 6

Website Features and
Functionality
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+ Responsive Design
+ Robust Knowledge Center with Filters
and Sorting

+ Custom Wordpress CMS

[zequity methods invitation

e iy L1 Design

ong-Term Incentive Plans:

Howdo y ntinue to build the i ip from there?

WE GROW YOU

quity Methods has achieved some impressive results

ce we began working together. The

brand enhancements have increased the aesthetic and tactile appeal of thought leadership.

direct mailings while slashing the time by 8 d ulting in improved
y timing and a ign su te. Additionally, as testament to the

P P their outreach efforts in two brand-
new service lines and are advising them on staffing considerations for the marketing function as
they move forward.



