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THEIR STORY
Global technology
leader

nd echric

LG Electonics i a leading Korean brand

i lectonics and mobie communicatin
ewces. s LG V20 moble phone features a 135-
egree wide-angie rear camera and 120-degree wide-
angle frontcamera for a highly userfendly
experience. LG Mobile has previously used Facebook
anct nstagram o launch new products

THEIR GOAL

Strengthening the brand in Hong Kong

THEIR SOLUTION

Raising awareness through video

LG Elestonics esabished an ad reative srategy to
Pighight the V205 wide-angle cameras, runring a 2-
Phase campaign to progressivlyrefin fs message
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e second phase, LG used Canvas. The company.

uige banmer that encouraged people to tap 1 open

Rather than retying on ancy graphics, colour and
animaton, LG emphasised e eyes ofthe model in the
e campaign o focus peaple’s atienton on te
“Tap to Open” message and encourage cicks. The
(Ganvas 34 used videos and images nat ighighled the
LG V20's vnde-angle cameras o ncrease the tme
people spent viewing the ad.Iteractve elements
prompec people o posiion their mabie deices i 0s0

landscape more, highlghing the advariages of wide.
angl cameras

In i phase, LG reached polental V20 purchasers by
targeting people nteresied incarmeras and smart
Gevces The conpary also targeted a Custom
Auience of people who viewed the video rom the st
phase ofthe campaign, encouraging those aleady
‘aware of the LG brand 0 open e Carvas, check out
the product and fs vide-angle cameras and vt he
productdetas page.

THEIR sUCCESS
Reaching more
potential customers

LG Eiecronics effctvaly showcased the V20ls
festures and, 35 3 esull the campaign eached 4.75
milion potential cusiomers and gamered 1.8 millon
Views. LG corfimed 2 9% ftin ad recal, and a 5% ft
inmessage assoriation trough a Facebook brand
Sty condiucted dung th campagn,

LG Eleckonics'achievements fo s January 31—
February 13,2017 campaign include:

lion people reached (irst 2nd second

+ 240,000 Canvas dlcks
+ 88 it inad recal
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Canvas Video saverts Custom Audiences
Use the ful screen o bing GCapture atenton vt Reach your customers and
yoursiory o e, engaging video aderts. conlacts on Facebock

Measurement

Ml belter marketng
decisions based on insighs.
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" this campaign, we created unparalleled sy
creative that drove ser engagement: a campaign pla
advantage of the engagement and Facebook's sophis
options. The campaign increased awareness of the LG V.
brand overall We successfully defined our brand and our product’s unique
selling point through attractive yet informative creative.
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