A strong identity bringing a brand
to life
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Business Goals

We created a distinctive ook for the brand, with & Asa startup business, Land Attc needed a
strong logo which is adaptable to multple formats, recognisable and impactful brand that would
from a smalicon o th full brand stamp stand out and be remembered.

“The client shared our vision fora crisp and clear Balancing valuable information with simple, clear
Interface for the website. Using delicate borders, styling, primary information points deiver ey data.
impactfulcal 1o actions and a subtle balance of through consid essible Ul
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£ Westarted woykmg ‘with Cotidia with no brand, identity or
anythi 10 show as we began our venture. They
all
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impressive brand that helped launch us as a company.

Aside from their creative capabilities, the team are a
pleasure to work with; full of ideas, fast moving and
forward thinking. Our work with Cotidia is now ongoing,
as we consider them more a part of our business than an
external agency.

Ben Tibbets, Founder of Land Attic



