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Product Pricing and Reviews from Customer Sites

Client:A leading furniture manufacturing company

Client: Site-specific crawl and extraction

Challenge: The client wanted continuous updates on its products’ prices, and reviews on them as available on its customer e-commerce websites. There
were about 20 of such popular customer sites to track daily for the client to report internally and perform analyses on trends in pricing by customer as

well as to understand how their products were doing in the market.

<?xml versicn="1.0" enceding="utf-&8"?>
<rooct>

<page>

<pageurl>http://WWwW.amazon.comn/dp,/B007S0LCACK fpageurl >
<amazon info>
<product_detail>Deuce MY Grip,Scott USA,218§27-1043</product_detail>

<url>htip://

WiW.2mazon. com/dp/B007SO0LCACL /url>
<price>312.85</price>
<a3in>B00750LCACL fasin>
<unig id>alcéelbb59736b2feZbifde396348016</uniqg id>
<product id>10004</preduct id>
<shipping_price»$7.18</shipping price>
</amazon_info>
</page>
<page>
<amazon_infox>

<product_detail»Deuce ATV

ip,Scott U3R,2178%2-1010</product_detail>

<urlrhttp://www.amazon.com/dp/BO0S0HIENY< /url>

<price»s13.00</price>

<asin>BO0S0HIXWY</asin>

The Solution: PromptCloud maintained a mapping of the products on customer sites vis-a-vis those on client’s websites. Around 5000 client products
were scraped daily for pricing and review data, and then delivered to the client in multiple C5V’s via PromptCloud’s API. Each record contained the
product details as on customer site, product details as on the manufacturer’s site and pricing/review details. Since the data volumes were small, the client

could directly import this data into excel and perform their analyses.

Benefits:

* (lean and fresh data ready to be used by business level representatives at client’s end
* Zeroinvolvement from client’s side during crawls

» Reduced costs since client focus remained on analysis



