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Creating a platform fit for an online world
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Our detailed doing

Following a series of collaborative workshops, we selected Episerver a

ssembled a purpose-built team of front

and backend developers to work in ta r the first release of the new Lloyd’s Registes

ite. We re-

designed and re-platformed Irorg at a global level, including integration with
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“l'am very proud of how all the teams have come together to deliver the project
work and this is just the start.”

Elaine Roberts

CMO, Lloyd's Register




