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Marriott

Have data, will travel. How
Marriott is understandi

customers better.
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“Always start with 3 question, not the data
Its about understanding what the data
means for Marriott’s customer experience
‘and what question we're trying to answer
around it, and then bridging the two."

Data is the new destination
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Repacking goals into different suitcases
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Testing travels the extra mile
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“Sometimes learning what our
customers don't want from us is
just o, if not more, impactful
than learning where we got it
right?

Thinking like a data storyteller
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Seeking the next destination, in real
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