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NAS / MASS APPEAL RECORDS X AUDIOMOB

When one of the world's
most popular rappers
was looking to reach
even bigger audiences,
he turned to AudioMob’s
non-interrupting in-game
ad format

After getting his start in 1989
amidst the energy and
creativity of the iconic New
York rap scene, he went on
to release 12 studio albums,
seven of which went
platinum in the US.

But in the modern era of
such vast potential
audiences, even a figure with
the reach and regard of Nas
still has an opportunity to
engage new fans. With that
in mind, he and his team at
Mass Appeal Records - the
label he co-founded - turned
to AudioMob’s audio ad
format to connect with the
immense mobile gaming
audience.
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