CASE STUDY

The Leading Gamification
Marketing Builder
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Brame.io IS a Swiss

THE COMPANY

aaS) company specializing

e Their platform enables marketers to create interac-
tive, gamified campaigns designed to engage,
convert, and retain customers.

e They serve a broad range of clients, primarily across

tail, food retail and e-commerce

THE PROBLEM

° 1 substantial growth in revenue ¢ a
modern and professional approach to reporting was
becoming increasingly important.

e Additionally, a growing number of operational
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KEY BENEFITS

FASTER DECISIONS
Due to reports available in real-time
SELF-SERVIGE

_@ User experience empowering each user

REPORTING EFFORT

Reduction of effort due to automation

SINGLE-SOURCE-OF-TRUTH

For all decision makers (C-Level, department heads)

with a holistic business overview (financials,

operational and strategic KPIs)

. The implementation of ValueWorks was straightforward
ob S  and efficient. The collaboration with the ValueWorks

real-time & team was excellent, and the tool seamlessly connected

HR, Abacus, S 0
automated KPI calculation and

T our key systems, reduced reporting effort, and provided
credadori.

clear, reliable insights whenever we need them."

Roger Bosch
CFO of Brame
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INSIGHTS TO RESULTS




