CASE STUDY

How Outdoorsy reduced their insurance
claims rate by 25% with a customized Al-
powered risk score

QOvutdoorsy

Qutdoorsy Is The First Peer-To-Peer Marketplace To Disrupt The
$32B Recreational Vehicle Industry. The Company Connects
Passionate RV Owners With Qualified Renters And Makes It Easy
And Safe For Them To Transact.It Has The Most Comprehensive
Platform For Outdoor Travelers To Rent RVs In Different
Countries. Their Selection Spans Vintage Airstreams, Toy
Haulers, Fifth Wheelers, Class A, B, And C Of RVs, As Well As

Garden Variety Trailers And Motorhomes.

Like Many Other Vehicle Sharing Marketplaces, Outdoorsy Used A Combination Of Manual Reviews And Motor
Vehicle Records (MVRs) To Assess The Risk Of Their Transactions. This Process Worked While The Company Was
Small, But They Knew They Needed To Bring Their Insurance Stack To The Next Level To Suppert Their High
Growth. They Needed A Way To Reduce Friction In The Customer Experience And Reduce Verification Costs While
Identifying High-Risk Transactions.They Had A Hypothesis That Third-Party Vendors Could Help Improve Their
Risk Stack When They First Met Tint

There are too many vendors that promise to help with fraud,
but we didn't know one that helped us reduce our insurance
costs while growing fast. That's why we decided to try Tint.

The Solution

After Fully Exploring And Understanding The Problem, It Made Sense For Qutdoorsy To Try Tint Score, Which Is
An Al-Powered Risk Score That Is Customized For Platforms To Predict Insurance Claims. The Technology
Combines Multiple Data Streams From Clients (Users, Transactions, Messages, In-Website/App Events, Customer
Suppert Interactions, And Claims) With Hundreds Of External Attributes Info Comprehensive Al Models.The First
Step Was To Run A Free Pilot To Evaluate The Impact That The Tint Score Would Have For Outdoorsy. Tint
Collected Historical Data From Outdoorsy And Augmented It With Hundreds Of Attributes From Its Network Of
Third-Party Vendors. This Dataset Was Then Used To Train Dozens Of Machine Learning Models To Determine
Which One Was The Best In Predicting Outdoorsy's Insurance Claims.The Pilot Results Immediately Showed A
Reduction Of At Least 11% Of Their Losses With Almost No Impact On Revenue. Excited With What They Saw, The
Qutdoorsy Team Moved Forward In Deploying The Tint Score In Production. The Tint API Was Integrated On
Outdoorsy's Product Less Than One Month After Signing The Contract And Tint Score Started To Power The Risk

Assessment Of All Transactions Booked In The Marketplace.

Results

Outdoorsy Reduced Its Insurance Claims Rate By 25% Since It Deployed The Tint Score, While Impacting Only 4%
Of Their Transactions. Additionally, The Cost Of User Verification Was Reduced By Over 90%. Overall, The

Investment On The Tint Score Provided A Substantial ROI For The Company.

The Tint Score really helped us identify the transactions with
the lowest risk, which are the most profitable, and reduce the
friction to them. This led to better conversion and higher
overall profitability for us. We're super happy and
recommend it to other marketplaces.



