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The University of Virginia Uses EverTrue to Fund
Two $3 Million Professorships

wHo

The Universiy of Virginla (UVA) College Foundation for Ars & Sciences i te lagest of
over 20 foundations withi the UVA advaricement system. UVA marages over 200,000

[ NIVERSITY ecords in ther database, Ellucian Advance

25 "7 VIRGINIA e cain

SCNOOL CF ARTS e Dramicas 1. Finish out a $3 million campaign to create a professorship in honor late Julian

Bond, s promiment ch ghts eader who had taught at UVA for two o

2 Execute a mid-campaign fundraising push for a $3 million economics professorship in

horor of beloved Economics Professor Ken Elzing.

WHY EVERTRUE

By haressing Facebook data from EverTrue, UVA was able lo expand their markeling
and close outa 10 orship. Tt

fied 1,000+ people wha hed eng: 3 rlated to Bond and

identf
then reached out 1o them via direct mail, émail, and phone—resulting in UVA's first-ever
successfully crowdsourced endowment.
For the ongoing Elzinga pr al media data to
ereate a more targeted outreach siategy. So far, the team has raised over $70,000
through branded giving pages created in Everlrue, with an impressive 50 percent visil
to-gift rate across the pages.
RESULTS
- Successfully completed a $3 million Julian Bond professorship ffom 430 donors.
ship.
Inga-branded giving pages

nNneil
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EverTrue has been a game changer for us. Not only do our EverTrue giving pages perform significantly better than our legacy
bages, but we're also able to Identlfy and sollcit Facebook-engaged constituents to Increase participation.

Valere Omald

The Julian Bond C: ign: Turning into Dollars

1 0 fund the Julian Bond Professorship of Civil Rights and Social Justice. the UVA Arts & Sciences team—led by

Direct jement and Annual Giving Ve w refresh therr marketing strategy and ¢ the loi
ggest resson we wanted EverTrue was to pul engagement informatian on our constiuents from social media and take adve

iL Valerie said. "We used to have a student mine through social media posts. Now EverTrue brings in al of that valuable deta automaticall

With EverTrue, Valerie and her data analyst calleague Sarah Sawtelle saw a huge apporiuntty ta leverage the Facabook content that UVA

was sharing about Bond's legacy. Hundreds of peoplz, both alumni and non-alumni, were engaging with the content and wriing heartfe!

omments about Bond

This sparked an Idea why not target Facebook-eng; onssituents in the next set of appeals? Using EverTrue, they pulled lsts of anyone

who had liced or commented on Facebook content that mentionad Bond. The commenters received a direct mail pisce, and the “likers’

received an ema

EverTrue allowed us to find ere interested in Julian Bond's work and really wanted to honor his legacy. We wouldn't have had

any way of finding Valerie said

In addition 1o the direct mail and emal pushes, the tear identilied higher capacily, engaged donors in EverTrue and passed them along (o
near the end of 2016, UVA closed the

400 donors

With EverTrue, we were able to reach a segment of engaged constituents that we otherwise would not have known about.

Srah Savrelle

The Ken Elzinga Campaign: Boosting the Online Glving Experience

o1 the Bond campaign pro

ed that bringing social media data Into the fold could have a measurable Impact on fundraising

s The UVA team is currently applying ihose same Facebook-targeling tactics to an ongoing S3-million campaign for the Kenneth G
2 Professorship in Economics and Lavw

This time, UVA aiso wanted ta enhance and persona ging experience for alumnl. They decided True's aniine giving

pages for soliciations tied 1o the Flzinga campaign—allowing them 1o brand the pages with a photo of Elzinga, create a frctionless donation

experience on any device, and track gift resuits in real ti

ove thal EverTrue puls the power in my hands 1o create and manage the giving pages.” Valerie said. “| can easily carry the brand of the

mpaign through to the donation page. Plus | can get git alerts and w

" the funds come in imme

Data Analyst Jason Nack

ulto s board. He can quickly 0ok up each donor in EverTrue and
forward people with more givin

potential o d

In one case. Jason saw that a Fa

book-engaged donor who gave to the Elzing

mpaign was hallway towards the leadership-gift

onor on 0 a ment offcer, who immediately got the donol

ble his gift and enter into a larger

Its great that we can see the gifts in real time through EverTrue rather than waiting days for the gift reports to come in. We can
Instantly figure out who the donors are and how to follow-up with them.

Although the Elzinga campaign is stillin progress, the team has pulled in over $50,000 {and counting) through Everrus giving pages with ¢

ercent visit-to-git rate. Acco

 team plans to continue

ng toVa ple 1o the pages thiough creative tactics—such as

ding a Fax

ssion with Elzi

I fact, Valerie and her team are so pleased with (he results of Everlrue thal they've moved all of UVA Arts & Science’s online giving

n Ever tter funcionalty. the forms are shorter, and they raise E
With simple segmentation, affinity-based targeling, and atraciive giving pages, LIVA s able to match donors to the right giving opportunities
nual fund approach tha making a difference at the universily.




