EXOS

[P o

Humana set out to create an innovative wellness experience
that was open to both employees and community members.

The Story

As a health company, Humana knows the ‘The next step was to retrofit a historical,
importance of inspiring people to lead healthy multifioor building in downtown Louisville,

lives. The company has offered a corporate Kentucky, into a fitness center — but not just

wellness program for years. Still, the any fitness center. Service offerings would fr—
leadership team saw an opportunity to do cater to overall wellness, introduce innovative e e
more and set out to reinvent the well and serve th y as well T o

experience they offered. as the Humana team. man Foune 100
comparis.

“If you need motivation to go to the gym, one step inside and
you're hooked. What an amazing and thoughtful space.” -
Nikki T., Wel at Humana member

community outreach, and hired

AAVERAGE VISITS PER DAY PERCENTAGE OF MEMBERS WHO TOTAL NUMBER OF MEMBERS LESS
REPORTED BEING SATISFIED WITH THAN A YEAR AFTER OPENING
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