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How has The
Kooples boosted
ItsS revenue per
customer by 89%
through mobile
wallet ?
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The Kooples' goals
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Personalize the
customer journey
to create a unique
dialogue with each
customer

Supplement the
one-to-one
communication
system with a new
mobile channel



Why Wallet?

Wallet is a local channel that supplements The Kooples relational
marketing channel. This channel is simple to download and boasts
a high retention rate, unlike apps.

This channel facilitates:

Easy communication with customers

Targeting a young audience, like Gen Z, who
rarely open newsletters

Adding means of commercial pressure in
addition to newsletter and SMS




How does
It work?




How does it work?
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Im Geschaft vorzulegen

Marketing communications The customer can download The customer then receives
include a CTA encouraging The Kooples card into their push notifications about new
customers to add the card to wallet with just two clicks. product launches,

their wallet. promotions, offers, etc.



The Kooples walletizes its customers from different
points of contact

From an order From a specific From all
confirmation email newsletters

Recruitment is a hugely
Important step on which
The Kooples has worked
closely with the Captain
Wallet team

LE PASS
THE KLUB

LE PASS THE KOOPLES

ACTUALITES MRECTEMENT SUR VOTRE MOBILE

Z INFORMES DE TOUTES NOS

Redesign of transactional The brand has a high membership A content block is included in all
emails to include wallet at rate and uses these specific newsletters. This allows The Kooples
different touch points. emails to “tease” key messages. to connect with customers who

register their card.



The Kooples walletizes its customers from different
points of contact

‘ On the website |

A content block that works very
well at The Kooples, available on
mobile and desktop.

THE KOOPLES

Bonjour, Inés De Champ

SE DECONNECTER

Mes commandes et retours

LE PASS THE KOOPLES

Ne passez plus a coté de notre actualité et installez
dés a présent votre pass.

J’enregistre mon pass

& thekooples.com

Save time for sales teams:

no need to create a customer file

REJOIGNEZ
THE KLUB

VOTRE PASS CONFIDENTIEL

MEMBRE
THE KOOPLES Marie DUPONT

Invitations personnelles et offres exclusives a portée de main,
directement dans votre mobile. Votre pass, notre complicite.

SCANNEZ

In stores at the POS

The Kooples encourages customers to download
the card in-store via a QR code, which can be
accessed on POS displays at checkouts or on

the sales teams’ mobile phones.



The Kooples card is downloaded to the
customer’s mobile device In just two clicks
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IHR VERTRAULICHER PASS
Entdecken Sie unsere neue Kampagne, indem Sie auf ... klicken

Thanks to the
barcode, the customer
Is authenticated
directly when
scanning the card.

Im Geschaft vorzulegen

Fur Sie
Fur Ihn

? MEINE BOUTIQUE

+49 (0) 30 210165 44

Ich finde die nachstgelegene Boutique

ffs MEINE BESTELLUNG VERFOLGEN

aben eine Bestellung bei uns

Ich verfolge meine Bestellung

. EINE FRAGE?

er Team hat ein offenes Ohr fur alle Ihre
er 0800 62 70 332 (Preis fiir ein
yrach)

Montags bis samstags von 9 bis 19 Uhr.

Ich kontaktiere den Kundenservice C

Powered by Captain Wallet

The customer
locates their
specific store.

The brand uses
wallet as an
additional touch
point to redirect
users to its
website.

The customer can
track their order
from their wallet

and contact
customer service.

APPLE WALLET




The Kooples retargets and sends push notifications
to their customers through wallet

' The Kooples uses

wallet to publicize
the highlights of its

business activity N | RN | = e IIII|I||III|IIg|I
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The wallet card is then
updated automatically.
The brand sends push
notifications that are
specific to its target
customers.




The Kooples wallet in figures

+90%

repeat purchases/
walletized customer

+89%

evenue/walletized
customer

98%

520/0 retention rate of
cards in wallet
of walletized customers

are omnichannel

(vs. 16% of non-walletized

customers)




The Kooples Feedback

——

The mobile wallet allows us to reach our customers efficiently
and complements our one-to-one communication system. Our
communications are more personalized thanks to push

nhotifications, allowing us to reach customers who are difficult
to target using traditional channels.

Inés de Champroux
Head of Acquisition and Customer Experience




» Captain Wallet

by Brevo

Get a demo!

More than 250 clients trust us
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https://www.brevo.com/plus/contact/?utm_source=use-case&utm_medium=bouton&utm_campaign=the-kooples&utm_content=en

