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CFA Institute is the world’s premier association of investment management professionals. This

non-profit, membership organization is the official administrator of the
Chartered Financial Analyst® Program. In order to be awarded the CFA charter, one of the most

recognized and respected financial designations, candidates must pass a series of three exams,
complete a work experience requirement, and annually attest to adherence to professional
conduct guidelines. It’s also one of the hardest financial designations to receive—typically, only
about one-fifth of program candidates earn the CFA designation.

Historically, CFA Institute dedicated its marketing resources toward current and future
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We've learned a lot about engagement. It’s definitely higher than it
was five years ago, and we attribute that to the better content we’ve
been able to create using Brightcove. Brightcove has all the tools we

need, and it’s a great choice for any size organization, large or small.

MITCHELL FORST
CFA INSTITUTE GLOBAL VIDEO PRODUCTION MANAGER
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CFA INSTITUTE TRIPLES ENGAGEMENT SCORE
USING BRIGHTCOVE ANALYTICS

Among Brightcove’s capabilities, its analytics functionality and analytics APl have proven most
significant for CFA Institute. With analytics providing Forst and his video team precise data to
measure video marketing efforts, they’ve developed a far better understanding of what aspects
of video drive results. For instance, they’ve learned to keep a close eye on drop-off rates to
determine ideal video lengths. And they’ve been able to identify key eng peunas i

factors.
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CFA Institute also employs live stream video and social media marketing to increase views and
engagement. For large-scale events, such as internal meetings, conferences, and outreach
programs, the organization delivers live stream footage to its Brightcove Gallery Live page,
giving off-site participants the chance to watch from their personal computers and mobile
devices. Using Brightcove Social, CFA Institute posts the live content simultaneously to its
Twitter, Weibo, and LinkedIn accounts. And after any live event, footage is cut down to smaller
VOD clips, which are then posted to the group’s very active social network. Among its growing

number of live stream video events, the organization’s annual conferenc eppasaiaans
Challenge rank as most popular. Last year’s Research Challenge attracte
views across all distribution channels, while 2017’s annual conference dr We use cookies
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