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BUSINESS OBJECTIVE

The client wanted insights into customer reactions to pricing changes and features across 
various product categories. The aim was to understand how different price information, features, 
and shipping details influenced shopping behavior. 

BUSINESS IMPACT

C5i’S
SOLUTION
APPROACH 

C5i conducted an online conjoint survey in the UK with 20,000 respondents evaluating pricing 
and features across nearly 100,000 products in 30 categories. This included two conjoint 
exercises, where respondents viewed 20 product images per category on randomly assigned 
paths. 

Respondents chose retailers based on price, shipping, and return policy for product images. 

C5i managed the questionnaire design, conjoint file creation, QA/QC of images, survey 
programming for 100,000 products, quota management, data collection, and file creation. 

The analysis enabled clients to make informed decisions on pricing strategy. 

The study helped the client measure consumer preferences for different brands and their 
reactions to pricing for approximately 100,000 products. The insights helped guide their 
pricing strategy across various product categories.  

The study provided insights into respondents' shopping behavior, revealing how customers 
react to products with and without price information and how shipping speed and return 
policies influence their purchasing decisions. 



SNAPSHOTS OF THE DASHBOARD 

THE CONJOINT EXERCISE SHOWING VARIOUS PRODUCT 
INFORMATION, INCLUDING PRICE, AS SIMPLE TEXT 

SURVEY
DESIGN CARD

C5i developed one integrated survey with two conjoint surveys (design A & B) incorporated into 
one master survey. We conducted the study among the representative online population. The 
approach had the following two different paths:  

Design A of the conjoint exercise displayed various elements of product information, 
including price in text form.  

Design B of the conjoint exercise displayed product information, including price in numerical 
form. Each respondent was randomly allocated one path and was asked to complete one of 
the conjoint exercises.



THE CONJOINT EXERCISE SHOWING PRODUCT INFORMATION, 
INCLUDING PRICE, BASED ON THE ACTUAL PRICE OF THE PRODUCT 



ABOUT US

C5i is a pure-play AI & Analytics provider that combines the 

power of human perspective with AI technology to deliver 

trustworthy intelligence. The company drives value through a 

comprehensive solution set, integrating multifunctional teams 

that have technical and business domain expertise with a robust suite of 

products, solutions, and accelerators tailored for various horizontal and 

industry-specific use cases. At the core, C5i’s focus is to deliver business 

impact at speed and scale by driving adoption of AI-assisted decision-making. 

C5i caters to some of the world’s largest enterprises, including many Fortune 

500 companies. The company’s clients span Technology, Media, and Telecom 

(TMT), Pharma & Lifesciences, CPG, Retail, Banking, and other sectors. C5i has 

been recognized by leading industry analysts like Gartner and Forrester for its 

Analytics and AI capabilities and proprietary AI-based platforms. 
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