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Key results CadburyArabia
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The opportunity

\rabia (@CadburyArabia) and Oreo (20reo) par

The strategy

1 Disrupt tactfully.

stayed relevant by discussing events malang news on
Twatter, while also teasing users by saying it had even bigger news to
share scon. it made the and
hashtags part of conversabons around current events.

) 21 people are lalking about this

2 Plan for success.

As the brand’s social newsroom focused on responding to trending
topics in real time, worked with Twitter to shape the
Cldhuryﬁrlblllﬂ . - .
. s conversation around major sporting events with the help of
conversatonal
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1 08 A 50 e Sl . e 3 Follow through to engage.
successhully tumed event-related discussions into
conversations around its new product. it used Promoted Trends to
creale conversations around passion points, inviting users to express
their opinion u=ing pinned Tweets with Conversation Cards. This
inggered precomposed Tweeis carmying the hashtag.

Twimal ' b ik

MR L0 Ee

The success

“Twitter has tremendous

. » pénetration in Saudi
> | Arabiaga country that

’ ' we focused on during
the campaign. It'1S a
very powerful platform
to identify events that
are trending and
capitalise on them.
Twitter’s Promoted
Trends helped us define
what was important, and
conversational ads
added an interactive
element that was very
iImportant to campaign
success.”

Krinio Christaras, Head of Media MENAP, Mondelez o
International

Solutions used

Creative canvas Expanding reach




