HOW KING INVEST SOLUTIONS
ACHIEVED 50% ANNUAL REVENUE

GROWTH WITH AMOCRM
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In search for a CRM for financial
consultlng firms
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“When | saw am, I'm e ‘wow | can pretty much mimlc what | was trying to
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How King Invest Solutions achieved 50%
annual revenue growth with amoCRM

#1 Acquiting leads via amoFORM
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"We have a form on our website, you click it and upload your information. 1t all
goes right nto your CRM as incomming leads.”
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#2 Tracking process through several pipelines
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“With this CRM I can track the process. It definitely makes it much more
efficiency yet”
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#3 Managing eads vi diferent tags
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The result
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I revenue. That's our target for this year now’
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recommend it to a lot of businesses
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Ready to connect CRM for financial
consulting firms?
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