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Sealord’s groundbreaking  
solution achieves direct benefits
Global enterprise, Sealord, works across 40 countries and is the largest 
seafood brand in New Zealand.

“The solution enabled 
the Australia business 
to go live stream very 
quickly.  We simply 
could not have done 
this without [Datacom].” 
NEVILLE RICHARDSON - CIO, SEALORD

The Challenge
To operate in a highly competitive international market, 
Sealord had to get closer to its customers. To do this, 
Sealord needed a multi-phased customer relationship 
management (CRM) solution, supported by groundbreaking 
mobile capability.

The Solution
To achieve its business objectives, Sealord put out a request 
for information for a CRM solution. It also wanted its field 
force to have access to Windows 8’s new Metro interface, 
and to have an application built on this platform.

Datacom’s experience in fast moving consumer goods 
sector ensured our team’s ability to develop this innovative 
application. We launched it to the Microsoft developer 
community at the TechEd 2012 conference and then fleshed 
out the concept with practical modules for Sealord.

The Sealord IT team got on-board as it quickly realised the 
direct business benefits that the application would bring to 
its sales force. From there, the project kicked off.

Datacom’s solution brings together customer, product, 
pricing and promotion management, while streamlining 
ordering and account management. The secure, mobile 
solution is delivered on Datacom CRM Online, which is a 
partner-hosted New Zealand based flexible software-as-a-
service system.
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Measurable Outcome
Scarcity of specialist business and technology skills in most 
sectors will place real focus on things that are inhibitors 
or accelerators to personal productivity. 100% system 
availability, performance and functionality will be the norm. 

ANZ will remain (and grow) as an attractive place to live, but 
remuneration will need to be relative to off-shore markets, 
and workers will demand access to the best collaborative 
tools and environments (voice/video conferencing, shared 
information workspaces) and will expect a high degree 
of social network/self-help driven support to maximise 
productivity.

Key Point
Sealord will gain return on its investment in under  
12 months.
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www.youtube.com/watch?v=-0fJgel65Ic
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Thoughts and insights on technology and business  
from Datacom.  

PortConnect 
Two of New Zealand’s largest ports, Ports of Auckland and 
Port of Tauranga, are responsible for managing 62% of  
New Zealand’s container traffic nationally. 
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