
Case Study

ADVANCED ANALYTICS: DATAMATICS 
ENHANCED BRAND MESSAGING FOR 
A EUROPEAN CANCER NGO



The client is a renowned European organization in the social assistance sector of healthcare, 
this NGO has been a steadfast advocate for cancer awareness, prevention, and long-term 
care. Deeply committed to its mission, the organization focuses on three key objectives: 
reducing the incidence of cancer, improving survival rates, and enhancing the quality of life 
for those living with and beyond the disease.

The Challenge: Strategic Messaging Gaps 

A leading European NGO dedicated to cancer care has long been committed to raising 
awareness, improving survival rates, and enhancing the quality of life for those affected by 
the disease.

The client sought to establish meaningful relationships between performance and image 
statements to identify the most critical elements driving perception and engagement. It 
aimed to uncover new insights by analyzing the strength and direction of linear relationships 
between key variables. Without these insights, the organization risked investing in messaging 
that lacked alignment with audience sentiment. 

To refine its positioning and strengthen its outreach efforts, the client recognized the need for 
a data-driven approach—one that would bring clarity, enhance strategic decision-making, 
and ensure its messaging truly connected with the people it sought to support.

The Solution: Advanced Analytics with Datamatics

To bridge the gap between performance metrics and public perception, the NGO 
partnered with Datamatics to leverage advanced analytics and data science. The goal 
was to establish meaningful correlations between key performance and image statements, 
providing a data-driven foundation for refining brand messaging.

Datamatics’ data science team conducted an in-depth correlation analysis, measuring the 
strength and direction of relationships among multiple brand statements. By performing 
multiple correlation assessments, they generated cross-tables mapping the 14 key 
performance and image statements, offering a structured view of how these elements 
influenced audience perception.

With clear, data-backed insights, the client could fine-tune its messaging, ensuring that its 
outreach resonated more effectively with the public.



Impact: Optimized Brand Positioning

Improved marketing campaign

Designed roadmap

And positioning strategies

For image facelift of the client

Customized campaigns

Based on demographic data
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Datamatics enables enterprises to go Deep in Digital 
to boost their productivity, customer experience, and 
competitive advantage. Datamatics’ portfolio spans 
across three pillars of Digital Technologies, Digital 
Operations, and Digital Experiences. It has established 
products in Intelligent Document Processing, Robotic 
Process Automation, AI/ML models, Smart Workflows, 
Business Intelligence, and Automatic Fare Collection. 

Datamatics caters to a diverse global clientele 
across Banking, Financial Services, Insurance, 
Healthcare, Manufacturing, International 
Organizations, and Media & Publishing. The 
Company has a presence across four continents 
with significant delivery centers in the USA, 
India, and the Philippines. To learn more about 
Datamatics, visit www.datamatics.com

https://www.datamatics.com/
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https://www.facebook.com/Datamatics/
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