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•    Website monthly visitors increased 200% to almost 60,000.  
•    Went from organic listing invisibility six years ago to over 270 SEO #1 keyword rankings on major search engines.
•    In Google Adwords (Pay-Per-Click), attained 8000 keywords with a Quality Score of 7 or higher, which significantly 
     drove down our cost per click in a highly competitive bidding environment. 
•    Consistent average of 600+ lead contacts per month, via phone. 
•    While phone calls were not tracked, there was an imputed phone traffic that amounted to 80% of our incoming

                         leads generated (based on a short time measurement, which validated known industry averages).
                                       •    Not including phone calls, our average lead cost was consistently under $15, nominal compared to the revenue

                                      per patient. (NOTE: If imputed phone traffic considered, closer to $3 per lead.)
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