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Emirates NBD increased ad recall by 6.4 points by adding
Instagram Reels ads as part of its Mother’s Day campaign in the

UAE.

( view@emiratesnbd_ae )

Support to bank on
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‘As a centric brand, Emi NBD is ly
innovating how we communicate and engage with our audiences.
We recently saw great success with Reels on Instagram for our
Mother’s Day campaign. We specifically leveraged the platform’s
Teleportation special effect, which enabled us to connect with
Emirates NBD cardholders who follow our social platforms,
reminding them of the offers, discounts or deals they can enjoy.

MOADH BUKHASH, CHIEF MARKETING OFFICER, EMIRATES NBD

Raising brand awareness

Mum’s the word

o i ‘s Day,
For this Mother's

we decided to g|ft_Mom

an amazing experience

‘Through our FP7 McCann LIVE studios, we developed and co-
created Instagram Reel concepts for Mother's Day that rewarded
and transported working moms into various lifestyle venues
relevant to EmiratesNBD's offering. Applying the latest editing
techniques and transitions, we created ad content that delivers on

/| , engagi t and perfi , with a clear call to
action that led to offers, while putting measurement criteria in
place to score high on brand affinity and ad recall.

ANIS ZANTOUT, REGIONAL DIGITAL DIRECTOR, FP7 MCCANN MENAT



