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Iscover how Alltricks uses Brevo
to boost growth and improve
customer experience
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About Alltricks

Q 350 employees

@ Over 600 brands distributed

® 160,000 SKUs

Q 9 physical stores

Q €228 million volume of sales in 2023

Alltricks is a French brand and e-commerce
website established in 2008, specializing in items
for cyeling, running, and outdoor sports.

The brand, which has been part of the Decathlon
group since 2019, is aimed at sports enthusiasts
seeking technical expertise. It offers new and
refurbished products, including its brands, both iIn
stock and on marketplaces.




Founded in 2012 by Armand Thiberge

About Brevo

500K customers worldwide

More than 180 countries served

900 employees

$200 million raised in 2 rounds

<>

More than 200 million emails and SMS sent per day

Brevo

- Dashboard

m— Brevo is the most intuitive customer relationship
m J(me J|(wmwe | [zue management (CRM) suite on the market. It
Previous campaigns enables companies and non-profit organizations
o e e o to grow sustainably by centralizing their
- P, S sm woND o on Wow  wetmm | marketing and sales efforts. With email, SMS,
i | [om mmn mmw mame wm e WhatsApp campaigns, and more, Brevo fosters
@ o S  bime.  sscuwr  sera more human relationships, reduces costs and
boosts sales via one single, powerful platform.




Alltricks marketing goals
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Boost growth through its
main communication
channel: email marketing

~

4 )

Increase customer engagement
to boost opt-in rates
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Improve targeting by moving
from mass mailing to more
personalized communications

~

- /

4 )

Increase customer retention

%

and reduce acquisition costs
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Take legal requirements
INto account
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Why did Alltricks choose Brevo?

© A simple, user-friendly solution
tailored to needs

Q Personalized support
® Autonomous management of CRM
® Quick and easy integration

© A flexible and responsive solution
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“We put our trust in Brevo and we're
not disappointed! The teams listen to
us and support us effectively. We
also participate in the evolution of
the platform, which allows us to
shape it to our needs.”

Maxime Speroni

E-commerce manager
at Alltricks
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Alltricks email marketing with Brevo
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Brevo
X

Alltricks
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15 - 20%
\ Average open rate
-
v 2%
Click rate
\_
-
7? 250M
A\ o Emails sent per year
-
@ > 99%
Deliverability rate
g
-

150 - 200K

Newsletters sent per day




1 Alltricks boosts customer engagement

with personalized, automated emails

Goal

ldentify opportunities to boost purchase intent by connecting sales data with shopping cart
activity. When a user adds a promotional item to their cart, send them a personalized email
featuring a unique promo code to encourage checkout.

How
Dynamic Targeted and :

: Timel tomat
segment personalized ed¥sapua&ha ed
creation content

Based on browsing Informing the customer , ,
history, purchase history, that the items in their conglﬂfalteios:?gatr:? or
items in cart, and which cart qualify for exclusive emailgwhen sales o?‘?ers
products qualify for discounts tied to sales match broducts in the cart
current promotions. campaigns. P '
\_ J \_ J - J
Results*
4 )
2 700 46% 28%
A\ Number of mailings Open rate Click rate ,

ARlltricks

Q(,D A promo code for your basket

Hello Thomas,

An item in your basket is eligible for a promo code!

It's time to redeem it :)

See my basket

Travel Bag The North Face Base Camp
Duffel SOL Blue

-15%

with code 150UT

See you soon,
Alltricks customer service

*August 2024



Alltricks improves its performance
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with custom post-navigation emails

Goal

Increase interest in the LeBram brand by sending targeted emails after viewing a product
page.

P -4
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Vous étes a la recherche d'une nouvelle tenue de vélo ? Petite pause
sur la marque LeBram, I'excellence a la francgaise !

LeBram est fondé sur une idée simple : rouler avec style plutét que tout
en noir. Rouler avec style sans faire de compromis sur la technicité.
Dans ce mail nous vous proposons de découvrir les gammes pensées
pour accompagner tous les cyclistes dans leurs aventures du quotidien
sans jamais manquer de style. Une nouvelle tenue et de nouveaux
objectifs ? &

Rallye

La gamme gravel qui vous poussera a explorer de nouveaux terrains de
jeu toujours avec style et élégance comme votre coup de pédale.

How

[ Jedécouvre | i ) N
sl | Je découvre la gamme Rallye |
\ B

Automation of
recommendation
scenarios

= Zoom sur le cuissard
& Rallye

8 Avec son fond congu pour des

sorties de plus de 7h et ses 2

poches cargo il sera votre

parfait allié quelque soit votre

aventure.

Post-navigation Targeted
email triggering content

Echappée Et si on partait sur autre chose ?

La gamme Lebram développée pour les cyclistes a la recherche de la

performance ultime, dans le but de proposer les détails les plus
minutieux aux pratiquants les plus experts

Qe MAAP  Santini  Rapha.

To visitors of a
LeBram product page

Easy set-up and
timely delivery

[ Je découvre la gamme Echappée |

Brand and collections
presentation

GORE®  GOBIK

Zoom sur le maillot
Echappée

La coupe aéro des maillots de
\ la gamme Echappée vous
fera économiser les watts

dont vous aurez besoin dans

le final et son tissu anti-UV
vous protégera durant vos
sorties les plus ensoleillés.

Suivez-nous sur nos réseaux sociaux !

000

Demain Service client Payez en 3 ou 4x par Retour jusqu'a
chez vous 6jours/7 carte bancaire 30 jours

Results?®
e )

</ 1600 36% 18%

Number or sendings Open rate Click rate

Une question ? Utilisez le formulaire d'aide et de contact
Gérez vos préférences pour recevoir uniguement ce qui vous intéresse
Me désinscrire

Avanis Alltricks - 7 rue de la Fosse aux Canes - 28200 Chateaudun
SIRET : 484 395 629 00070 - Capital social : 165.355 € - N® TVA : FR 23484395629

*September 2024



3 Alltricks boosts customer loyalty

with targeted post-purchase emails

Goal

Re-engage customers after big purchases (like a bike) by encouraging them to stay active
and make additional purchases.

How

Personalized

Automation

Creating specific post-

emails relevant
to purchase

scenarios

purchase segments

Email automatically
triggered 13 months after
the purchase to stay in
touch and encourage

Targeting customers who
bought a bike 13 months ago,
using purchase history and
product lifecycle insights.

Maintenance offers,
accessories, optimization
tips and upgrade

repeat purchases suggestions
I\ J \_ J I\ J
Results*
f ~
2 600 25% 5%
A\ Number or sendings Open rate Click rate )

f Voir Uemail sur votre navi

Alltricks

Et si vous upgradiez votrevélo ?

Votre vélo féte ses1an!
Déja plus d'un an que vous avez acheté votre vélo !

On fait le tour du propriétaire pour voir si vous n'avez rien oublié
ransmission

Vérifiez tous les consommables

= X

Plaquettes de Grips & Rubans
eins i

aaaaa de cintre

fr

Pensez a bien entretenir votre vélo

pour prolonger sa durée de vie

Sélection

Compteurs & Montres GPS

Pensez a sauvergarder tous vos trajets, sorties et entrainements !

Demain Service client

Gérez vos préférences pour recevoir uniqguement ce qui vous intéresse
Me désinscrire

Avanis Alltricks - 7 rue de la Fosse aux Canes - 28200 Chateaudun
SIRET : 484 395 629 00070 - Capital social : 165.355 € - N° TVA : FR 23484395629

*From June to September 2024



4 Alltricks engages its customers

Alltricks

with daily newsletters

Goal

Boost emailing growth by offering quality, regular, and RGPD-compliant content while
targeting product-categories relevant to its customers, in order to increase their loyalty = ,,
and encourage repeat purchases. Bt o b e 6o o 5507

4060. Faites votre choix entre la transmission Sram NX et GX ! ¥}

- e o-
" Chaussure DMT KM4

Offrez vous le choix entre le

How

Creation of

Automation

Targeted daily

targeted segments
by category

ST Stram NX ST Stram GX LT Stram GX i

L [ Envoirplus )
n r I 3499,99¢€ 4599,99€ 4999,99€ e
prix conseillé : prix conseillé : prix conseillé :
A , 6899,00€
-25% -27% -28%

sélection de
Pneus Hutchinson

newsletters

Avec le code : HUTCH20
uuuuuuuuuuuuuuuuuu

Les plus grandes marques sont sur

Customized offers, .
tips and product Campaigns

recommendations optimization

Based on purchase history,
pages visited on the website,
user preferences, etc.

''''''''

Collection Fox TS 57
Brillez comme Tahnée Seagrave avec la collection exclusive Fox TS57. e Vous méritez le meilleur,

i
Une fusion audacieuse de roses, jaunes et paillettes. Inspirée par la [ méme si vous ne ['étes pas (encore)
conviction que le bonheur méne a la réussite, cette ligne incarne

I'énergie et la positivité.

7 X
| Je découvre | pu
i ( 3
Demain Service client Payez en 3 ou 4x par Retour jusqu'a
uuuuuuuu 6 jours /7 carte bancaire 30 jours
Une question ? Utilisez le formulaire d'aide et de contact
Gérez vos preferences pour recevoir uniquement ce qui vous intéresse

273 000 22% 2,4%

A\ Number or sendings Open rate Click rate )

*From September 9 to 15, 2024



Tl Alltricks goes

- - peyond emailing Y

with SMS and push
notifications




Alltricks uses web and mobile push notifications to

reactivate abandoned shopping carts

Goal & www.alltricks.fr - B

. . : . . Hydration bag Salomon ADV Skin 12 set... :
Remind users of items left in their cart to encourage completing the purchase.
Your cart is waiting!

How

Segments Send personalized abggzl?)l:\qgglegart

creation notifications S
Based on purchase To inform the user that c ‘" nd timel
history, interests and the item in his basket is asy set-up a mety
: . : ) delivery

browsing behavior still available

\_ J \ J \ _J
MY CART
-
Results*
4 )
11159 7,4% € 11,600

A\ Number or sendings Open rate Sales generated )

*September 2024



Alltricks' next challenges

~

Balancing emall and push
notifications with nested
scenarios to prevent over-
communication.

-

\_

Integrating cross-selling
elements for that extra
push in emails &
automated campaigns

~

T
X
\Pﬂ?/

Reducing customer
churn* through
targeted, personalized
iInteractions

N

0o

4 )
\_ .

*% of individuals who have abandoned a company's product or service



Brevo

Join over 2,500 happy Enterprise customers

(» AMNESTY Hamronvarioy  Europcar  AtOS  Doctolib E ebay

INTERNATIONAL
Carrefour LOUIS VUITTON

Book your free demo and
discover how to target and
optimize your marketing efforts

with Brevo.

BooKk how



https://www.brevo.com/solutions/enterprise/

