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How L'Occitane (UK
& IRL) boosts
average order value
of wallet-opt-in
customers by 25%




About L'Occitane

L'OCCITANE Group is a retailer dedicated

to creating natural & organic cosmetics.

e 8 brands
e Global presence in 90 countries

e 3,068 points of sale, including 1,490 stores
e directly managed by the Group

e More than 9,000 employees

e 13% like-for-like growth



About L'Occitane

A French brand that gets inspiration from the south of France

Founded in 1976
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Works directly with 130 French farmers and
% 10,000 pickers, from the immortelle fields of
Corsica to the lavender fields of Provence

Traceability of ingredients, sustainability,
15 ethics and quality are the central pillars of
L'Occitane’s values

Simple values, powerful causes

Produce less waste

Promote women-run enterprises,
in particular in Burkina-Faso

Support for producers

Respect for
biodiversity



L'Occitane’s goals
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Increase customer
reactivation with targeted
offers
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Offer a premium
omnichannel experience

Increase customer
retention with a repeat
purchase strategy



Why wallet?

L’'Occitane was looking for a new way to reach its customers
with push notifications, without customers having to
download an app.

With mobile wallet marketing, you:

Have direct access to customers’ phones

Customize communication according to each
customer’s journey

Reinforce your communication strategy (bring
attention to your brand and be seen)




How does
It work?




How does it work?

Sign up now to enjoy all the exclusive VIP benefits in-store and online!
If you are having trouble viewing this email, please click here.

L’OCCITANE

EN PROVENCE
L'OCCITANE

-

Monday, June 3

Your VIP card available directly in your mobile!

% L'OCCITANE UK | WALLET 10min

CYBER MONDAY | Surprise, it’s not over yet: get

YOUR L'OCCITANE VIP CARD 40% off selected products !

BN, Discover your VIP benefits by tapping on (---) &

YOUR L'OCCITANE VIP CARD
Discover your VIP benefits by tappingon (=-+) 7

Don't miss out on your exclusive VIP benefits on your mobile for cardholders!

Available on;

e Wallet & Google Pay

Account: U2493000019657772

Click in the email

Add your card to your mobile et
Discover your VP benefits by tapping on (=) &

Open your Wallet app in your phone swipe up to open

Enjoy your exclusive VIP benefits!

A CTA is added to all communications Customers download and L'Occitane sends customized Push
to encourage audiences to download access their L'Occitane notifications to relay key selling
the card to their wallet cards in only 2 clicks events



L'Occitane uses various touchpoints to
walletize” its customers

Dedicated Mass Emails Trigger Emails

One email/month

Purifying Freshness Dry Shampoo
80ml-£17

The only dry shampoo I'm using now.
Sign upnow to enjoy all the exclusive VIP benefits n-store and orline! Leaves my hair with a fresh scent,

If you are having trouble viewing this email, please click here. ‘}‘:L%C”CDEEQEE.. somethmg f COU,d sleep With fWthh iS a
bonus). Great to give bad hair day a lift."
L’OCCITANE BESTSELLERS NEW SKINCARE

EN PROVENCE

Elena, LOCCITANE Customer

Your VIP card available directly in your mobile! Wehae something exciting toshare.. SHOP NOW

Bring a taste of Provence directly into your mobile by downloading your
LOCCITANE card into your digital wallet and enjoy all the VIP benefits

In order to recruit contacts for
wallet marketing, it's important to

Access your loyalty card and

personal information in a touch S . o J DOH 't fO!'gE'f YOUF
VIP GIFT
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ANE VIP CARD
Discover your VIP benefits by tapping on (---) Use COd e: m
Receive exclusive benefits and

offers SHOP NOW

display the service on as many
touch points as possible to give
them more opportunities to opt in.

Don't miss out on your exclusive VIP benefits on your mobile for cardholders!

Available on:

@ Wa | | et 0 Google Pay Be first to know about upcoming

new launches and events

ADD YOUR LOCCITANE VIP CARD
DIRECTLY TO YOUR MOBILE

Dedicated emails are : B waler @ Googerey i Mvne
llA/B testedll by the WA m— ’\ Viaapple wallet on 10S and Google Pay on Android
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b ra n d Add your card to your mobile i g
Discover your VIP benafits by tapping on {--+) &

Open your Wallet app in your phone

; Get notified when you are near one of
Enjoy your exclusive VIP benefits! = oL our LOCCITANE boutiques and redeeg

It's useful to explain the benefits of A banner is added to all trigger
adding the card to their wallets emails (welcome emails,
newsletters...)



L'Occitane uses various touchpoints to
walletize” its customers

YOUR VIP CARD
paper flyer with ' DIRECTLY TO YOUR MOBILE

customized QR code Continue your journey to Provence and enjoy exclusive
VIP benefits at your fingertips.
- e

f(%;u- mﬂ- 3 Scan here to get started,
g y k h nute! :
w Ag ta ESEESSI' aﬂImIn‘U e @ Sa\fetlme at checkuut
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to interact with store
customers via omnichannel
communications

Exclusive offers and events
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ﬁ Get notified for novelties

Available on: S Pay

Share your VIP Days purchase with us on social medial @loccitane_uk_ire @ @loccitane_uk_ire @ @loccitaneuk

if you wish to unsubscribe frem our communication, wisit the MY ACCOUNT section of our website or contact us by email at contact@loccitane couk or by post at U'Occitane Lid, Capital House, 25

Chapel Street, London, NW1 SDH, United Kingdom. Yalid from 2™ July = 1* August 2022, One transaction per customed. 20% off valid on full-phced tems anly, Offer excludes: Overnight Reset Sequm

(3ll sires), Owernight Reset Eye Serum, gift sefs, gift cards, solidarity products. and all discounted iems. This olfer cannot be exchanged for cash. Cffer cannot be combimed with amy other discount,

promotion of gift card purchase. Offer valid at B LOCOTANE COM and participating boutiques only [excluding. Ashford, Bicester Yillage, Cheshice Daks, Portsmouth, Trentham Gardens, independent
retallers, department and airport stoces)
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Result: A service highly appreciated by customers

Ireland

of the database
walletized in 5 months

United Kingdom

17.6%

of the database
walletized in 1 year
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The L'Occitane VIP card is downloaded

to the customer's phone
Via the native |I0S application
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Card shows
owner’s name

VIP
Noa Mokhnachi
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Loyalty Card

Mise a jour : il y a 2 minutes

The “header” is
customizable

Mise a jour automatique

YOUR L'OCCITANE VIP CARD
Discover your VIP benefits by tapping on (+++) 2

Autoriser les notifications

Supprimer la carte

Barcode enables
cashier to identify the
client in store

i

YOUR L'OCCITANE CARD C

Bienvenue en Provence, Noa

Account: U24938000019657

Stay tuned to receive personalised
notifications and first access to new

launches, special offers, pre-sales and
invitations to exclusive events.

ONLINE CONSULTATION

Looking for a personalised skincare
routine ? Or maybe you need some help
finding a perfect gift for that special
someone?

Book an online consultation with one of
L'Occitane experts from the convenience
s S S| 02|

More content is
available on the back of
the card (information
about offers, events,
etc.)

e

APPLE WALLET
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’ The L'Occitane VIP card is downloaded -

to the customer's phone
Via the Google Wallet app
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5 s (@ Card shows
KEEP YOUR SUMMER GLOW Owner'S Name

It's time to feel rested and nourished: indulge yourself with this
head-to-toe routine before going to bed

L'OCCITANE

NEW IMMORTELLE PRECIOUS EMULSION

YOUR LIOCCITANE VIP CARD Discover this new light-weight non-oily formula moisturiser, a great

alternative to richer creams!

Great skin is a few steps away

With your luxury gift (...

More content is available on

YOUR L'OCCITANE CARD

BarCOde enables Bienvenue en Provence, Xinin the baCk Of the Card

cashigr to.identify ®) -- C (information about offers,
the C“ent N Store ONLINE CONSULTATION events etC.)

Looking for a personalised skincare routine ? Or maybe you need
some help finding a perfect gift for that special someone?

Account: UT70000000002

YOUR LOCAL BOUTIQUE
L'Occitane Cribbs
Unit 154, The Mall, Cribbs Causeway

You define
your designs

OUR PREMIUM SERVICES
Our premium Concierge Service are here to advise, personalise,
present and deliver your chosen gift to your special recipient, all

Contact us

By telephone:
Monday to Friday 9.00am-6.00pm (excluding Bank Holidays)

@  MYACCOUNT




L'Occitane populates the VIP Card with offers and
sends push notifications to its customers

09:13 7
< WhatsApp

L’OCCITANE RERIOUR k PAEES. i BONJOUR
Julie R (@ W e LOCCTAE Julie PASSANT

4 FIVEDAYSONLY ™.

\ 0/ <
< 20% OFF
4B\ FULL-PRICE PRODUCTS '
. weme | 'OCCITANE UK | WALLET 10min
=

. Exclusively for you: a body care routine + a dried
poR DR 2 B CELUSIVELTEREN DY STEP INTO THE WORLD OF SKINCARE flowers bouquet FREE with code FLOWER CHOOSE YOUR EXCLUSIVE VIP GIFT

To enjoy use code VIPD. @ With your free cleanser < (...) W{ With code HERBAE or FLOWER (...

Account: U2499000 Account: U24990000 Account: U24990000 Account: U249900002119

swipe up to open

The card designh can change for each campaign And for each campaign, a push notification is sent




To create a live experience with offers relayed by

3
push notifications

VIP
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Monday, June 3 CYBER

25%

Monday, June 3

of customers who received the
push notification made another
purchase

UP TO
40% OFF

‘Q'E,,,':"é L'OCCITANE UK | WALLET 10min

Your VIP Early access to Black Friday ends tonight...

CYBER MONDAY | Surprise, it's not over yet: get
Don't miss your 20% off!

40% off selected products !
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Account: U24990000211 L'Occitane has compa red the 1t: U2499000021192811
buyer behavior of customers who
received the notification with
those who did not

_ K= el
swipe up to open swipe up to open

Cyber Monday Black Friday




Mobile wallets are ..
at the very heart of , e | |
L'Occitane's o
omnichannel strategy




Mobile wallets are at the very heart of L'Occitane's
omnichannel strategy

Drive-to-store notification Drive-to-web notification

Q:47 9:_41

Monday, June 3 Push notifications are
customized according to

it L'OCCITANE UK | WALLET 10min customers’ shopping habits

Monday, June 3

“E%& L'OCCITANE UK | WALLET 10min

We've got you covered for Bank Holiday weekend:

Visit us at your nearest store to discover our latest arrivals! Weye got youlcoveradior Banle Holiday weekend:

Discover our latest arrivals on uk.loccitane.com

Drive-to-store notifications are sent Drive-to-web notification are also sent to
to customers used to online customers that only come in store to incite
shopping to incite them to go In them to buy online as well

store as well



The wallet at L'Occitane in figures

0O Opt-in wallet customers' Average
2 5 /o Order Value is 25% higher compared

to customers who are not opt-ins

The Repeat Purchase Rate is 2x
X2 higher for opt-in wallet customers vs

non opt-ins
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» Captain Wallet

by Brevo

Get a demo!

More than 250 clients trust us
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https://www.brevo.com/plus/contact/?utm_source=L%27occitane&utm_medium=ebook

