
Oceana’s GivingTuesday success

GivingTuesday Donations by Hour
GivingTuesday was created in 2012 as a simple idea: a day that encourages people to do 
good. Since then, it has grown into a year-round global movement that inspires hundreds of 
millions of people to give, collaborate, and celebrate generosity. And in many cases, its the 
single largest giving day of any fundraiser’s calendar. 

Oceana is an international organization focused solely on oceans, dedicated to achieving 
measurable change by conducting specific, science-based policy campaigns with fixed 
deadlines and articulated goals. Since its founding, Oceana has won more than 225 victories 
and protected more than 4.5 million square miles of ocean.

To win that many victories, Oceana fundraises online using Engaging Networks. In 2021, they 
attempted several new strategies to boost GivingTuesday (and year-end) fundraising – with 
great results.

https://www.engagingnetworks.net/10-successful-givingtuesday-campaign-examples/?utm_campaign=case-study&utm_source=pdf&utm_medium=other
https://oceana.org/
https://oceana.org/


Rational Emotional
Yearly tax deduction deadline to lower their 
taxable income 

People are in the giving spirit because of 
the holidays

Major donors are motivated by the tax dead-
line and give large sums of money 

It feels good to help those in need

More expendable income due to employer 
bonuses

Advertising ramps up and tugs at their 
heartstrings

Workplace Giving and employer matches 
are heavily promoted around the holidays

Donations in lieu of gifts for friends and 
family

Why Focus on GivingTuesday?

Carie Wilt, Director of Digital Marketing at Oceana, came into the organization in early 
2021. After assessing past campaigns and digital marketing efforts, she began the work of 
building a year-end fundraising strategy – a large part of which was to be GivingTuesday. 
There was room to do more and to tap into new tools they hadn’t taken advantage of 
in previous years. Knowing that most nonprofits receive 30% of their annual revenue in 
December alone, the opportunity to do more was obvious.

Paving the Way for GivingTuesday Success

They looked at every way possible to bring in donations under $1,000 which counted 
towards the team’s revenue goals. The digital program brings in the majority of steady 
unrestricted revenue for Oceana.

Wilt began with some basic empathy work to understand year-end donor behavior, asking 
the question, ‘Why do people give in December?’. 

They worked to optimize the donation process and user experience while looking for new 
ways to motivate people to give. Many tactics created a sense of urgency and caught the 
eye like thermometers and countdown clocks.

https://www.engagingnetworks.net/8-feature-updates-to-increase-eoy-fundraising/?utm_campaign=case-study&utm_source=pdf&utm_medium=other


“Don’t neglect your donor 
experience after the big 
campaign is finished. Add 
and remove countdowns, 
remove expired messages 
and redirect donors from 
closed forms. You never 
know when someone will 
click on that old email – and 
you still want them to 
donate!”

Carie Wilt 
Director of Digital Marketing 
Oceana

Results of a Strategic 
GivingTuesday Plan

GivingTuesday for Oceana was the biggest 
fundraising day of the year outside of December 
31st. In one day, Oceana had raised $97,827 to 
protect the oceans (the majority of which was 
processed on Engaging Networks). That was 
$20,000 over their planned GivingTuesday goal!

Wilt and the team continued their work of 
optimizing and completed a successful year-end 
campaign taking knowledge that would inform 
2022 strategy forward.

• Homepage takeover

• Email

• Social media

• Online ads

• Online store promotions

• Influencer/celebrity activations

• Custom donation forms and conditional 
content in Engaging Networks

Oceana employed a GivingTuesday match with 
corporate partner, Dropps, to motivate donors 
and incorporated clever asks like $20 = the 
number of years Oceana has been protecting 
oceans. The results were remarkable.

Thank You

Engaging Networks is proud to work with 
organizations like Oceana that make a difference 
for our world. To learn more about Oceana, visit 
their website and consider a donation. 

This helped guide some of the tactics they’d 
employ in their GivingTuesday (and year-end) 
campaign. From there, the team assembled a 
plan to boost revenue on GivingTuesday which 
included the following tactics supported by 
ongoing staff monitoring and engagement.
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https://www.engagingnetworks.net/employer_matching_gifts_2022/?utm_campaign=case-study&utm_source=pdf&utm_medium=other
https://www.engagingnetworks.net/resources/giving-tuesday-2021-results/?utm_campaign=case-study&utm_source=pdf&utm_medium=other
https://www.engagingnetworks.net/resources/giving-tuesday-2021-results/?utm_campaign=case-study&utm_source=pdf&utm_medium=other
https://usa.oceana.org/
https://usa.oceana.org/
https://www.youtube.com/watch?v=bUN5Im_j63M



