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- CASE STUDY -

GET MAINE LOBSTER

Learn how Get Maine Lobster generated an extra $800,000 in profit per year with Wicked Reports.

]

Utilize Wicked Reports’ LTV tracking teols to scale winning ad campaigns
and increase your marketing ROl
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WHY WICKED?
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‘Advanced attrbution models from Wicked Reports

Wicked Reports shows me a true picture of the customer journey for our
highest value customers. We discovered how to generate higher value leads,
giving us the apportunity to nurture the most lucrative future clients instead

of focusing just on first-click results.

Free Masterclass On Ad Optimization
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Wicked Reports' software empowers every ad and lead generation campaign
I run. It helps me make strategic business decisions based on accurate data,
and then track those decisions throughout the sales funnel and for months
afterward. Wicked Reports has fueled Get Maine Lobster's growth for more
than 4 years now, and | can't imagine what /d do without it.




