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HAPA HRISTIN

The South Korean beauty brand used branded GIF stickers in ads
in Instagram Stories and polling sticker ads to reach its target

audience in the US, which increased landing page views by 50%.
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‘Instagram and Facebook have always been an important part for
Hapa Kristin, as they allow us to reach a global audience with
simple yet powerful ad creation tools and targeting. The idea of
creating our own GIFs and using them as stickers in Stories helped
us not only add a personal touch, but improved campaign
performance at the same time.

MOONKI JEONG, MARKETING DIVISION LEAD, HAPA KRISTIN
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