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How Poo-Pourri became the 4
number one brand for
number twos

v

How doyou ke (he world befieve that your poop doesr stink, o in facl, that

younover poop at all? With Poo Pouri, naturally.

S Dtz ke he st something whe she came up with e for Poo-Pourr
-2 line of tilat deodorizers - In 2007. She liecl working wih assantial oils an

s The would
0 anyone who peops, which is o say,lerslly everyone.
Notal growth is created equal
That's why we crested Masters of Commerce.
diract

o yourinbox.

Subscribe now!

i was born in Arkansss, whers she fist pursued antrapreneuria ideas from the
g% of 16 befors gaing an to declare bankruptey nat ance, but fuice sfter the end
of hir first marrisge in her 205 and the stock market crash in 2000

She told CNBC 2t
er develop resiience snd focus.

.
! 0 she s, b

5 Getiing up i the morning, showing up for work, because
passion within you.

Armedt with her 1 Batizgot
prototypes of

barrier and rapping odor when spritzed directly into the toile bow, Her test

subjcts were anyons who used the bathroor ather house:

My best friends and family would come over,and they would sa, e got 0 go
and I would ss, hat

dointhere?”
At nines manths of tis sndl srror, Batis husband Hactor walked out of the
bathroom snd declared

.

W 312 going to be millionsirest”

On the road to “global poo domination

usod $25,000 of
Pourr sprays, stating off by selling i small stores around the US. In 2013, afer sk
years of maclast qrowth, the brand became an intermational sensation vinually
cvemight thanks o 3 video antiied "Girls Dorit P

& Gils Dot Poop -

aposh let and
]

Whether you need Lo pinch 3 loal s work, cu a oo aL s part,orfay a brick t.
your boytr fays of

The ad, which has since beon viowed over 42 millon timos, wont viral, and boforo
Batiz e it she s on her way to what she calls "global poo domination with $4

anncunced they couldn's ship sprayers for nely four morths.

.

told CNEC. m going
b e g o i g 0 o e e
office,

Gt el my company, because I going et

. lounge, glabal
sales called Batiz an said, "Don't hop on 3 plane, we're going to help you.”

i — A pinch eack —

These days, it estimated Poo-Pourri s worth around §300 millon. Batiz manages 3
team of more than S0 employees who handle the company's supply chain, demand
planning, and inventory management, among other departments

A5 of 2014, the product range was svailable in more than 9,000 stores nclucing
(CUS, Bedt Bath & Beyond, Ulta, ACE, and True Value. The company also sels ts
products and subscription bundles workdwide ia its sCommerce sore.

By 2016, the company hac seld mors than 17 millon botles of Poo-Pourri, which is
available in Gaditonal scents ke Original Citrus snd Lavendor Vanila, 3 wel

Tot.so-vadionsl fragrances ke Doja Poo and Ship | lappons.

S, wht's Bai's secrel Lo success? Aside from her special brand of st humor,
sho puts it down o learning 1o st her intuition and ask or help when sha neds

i
-
tthere. | spenta lotof 4
weighing how el abous it she to Forbes.
Y ok
ooting for you to make it Hadl 1 known tha [before], | would have passed into
into some of hose. e of being 50
protectve.”
it there, butfor Bate. smelled
50 sl

Key takeaways from Poo-Pourri’s success
story
Contentisking: Grest storytlling i cical or buiing brand finy and

awarensss, and in the case of Pao-Paurr, it was 2 virl videa thartosk the company.
<013 whale new level f grovwth.

o ablato
il he hugs influx orders sher the vidso want i,

Having 3 USP s key: There's o shormage of i freshenrs and foier sprays ot
h

solid unique selling proposiion.

Not
h

also help 10 sabilize demand



