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To spotlight Pride Month and align the Skittles brand with the celebration, MarsTo spotlight Pride Month and align the Skittles brand with the celebration, Mars

sought to engage LGBTQ+ audiences at scale across desktop and mobile.sought to engage LGBTQ+ audiences at scale across desktop and mobile.

The ResultsThe Results
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JWP Connatix’s Deep Contextual was used to identify topical contextualJWP Connatix’s Deep Contextual was used to identify topical contextual

environments environments across premium publisher sites. Ads were then deployed within videoacross premium publisher sites. Ads were then deployed within video

content relevant content relevant to LGBTQ+ audiences.to LGBTQ+ audiences.
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Transform your video strategy.Transform your video strategy.
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Yarayah St. PhardYarayah St. Phard

As a Product Marketing Manager at JWP Connatix,As a Product Marketing Manager at JWP Connatix,

Yarayah brings his expertise in video technology, media,Yarayah brings his expertise in video technology, media,

and advertising to aid internal and external teams withand advertising to aid internal and external teams with

the strategies and solutions that drive growth. With athe strategies and solutions that drive growth. With a

passion for storytelling and a focus on meaningfulpassion for storytelling and a focus on meaningful

outcomes, he translates complex industry trends intooutcomes, he translates complex industry trends into

clear, actionable insights that support strongerclear, actionable insights that support stronger

partnerships and smarter campaigns.partnerships and smarter campaigns.

Discover how our end-to-end video technology delivers seamless,Discover how our end-to-end video technology delivers seamless,
scalable streaming experiences—engineered to meet the uniquescalable streaming experiences—engineered to meet the unique
demands of your business, whether you're broadcasting Live,demands of your business, whether you're broadcasting Live,
launching an OTT platform, or optimizing monetization at scale.launching an OTT platform, or optimizing monetization at scale.
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How CVS Reaches the RightHow CVS Reaches the Right
Audiences Leveraging DeepAudiences Leveraging Deep
Contextual TargetingContextual Targeting

OverviewCVS, a retail pharmacyOverviewCVS, a retail pharmacy
corporation, was looking to reachcorporation, was looking to reach
wellness-minded consumers to promotewellness-minded consumers to promote
their offerings.The ...their offerings.The ...

Start ReadingStart Reading

Transforming Content into Growth.Transforming Content into Growth.
JWX helps streamers, publishers, andJWX helps streamers, publishers, and
advertisers create, deliver, andadvertisers create, deliver, and
monetize video with one intelligentmonetize video with one intelligent
workflow - built for speed, scale, andworkflow - built for speed, scale, and
results.results.
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