
OverviewOverview
General Motors partnered with JWP Connatix to reach consumers in select localGeneral Motors partnered with JWP Connatix to reach consumers in select local

markets andmarkets and

convert those watching content around competitive automotive brands.convert those watching content around competitive automotive brands.

The ResultsThe Results
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Tapping into JWP Connatix's extensive local news network and Deep ContextualTapping into JWP Connatix's extensive local news network and Deep Contextual

solution, GM adssolution, GM ads

were targeted against publisher video content featuring competitive brands onwere targeted against publisher video content featuring competitive brands on

desktopdesktop

& mobile.& mobile.

GM saw high video performance against the JWP Connatix's contextual conquestingGM saw high video performance against the JWP Connatix's contextual conquesting

tactic, indicating that relevant environments drove better audience engagement.tactic, indicating that relevant environments drove better audience engagement.
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Overall VCROverall VCR

7070%%
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ViewabilityViewability

Deliver Better Results withDeliver Better Results with
Video.Video.
Activate Activate smarter smarter campaigns campaigns with with privacy-privacy-first first video targetingvideo targeting
solutionssolutions  built built for for precision, precision, scale, scale, and and seamless seamless ad ad delivery delivery acrossacross
premium premium content.content.
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Yarayah St. PhardYarayah St. Phard

As a Product Marketing Manager at JWP Connatix,As a Product Marketing Manager at JWP Connatix,

Yarayah brings his expertise in video technology, media,Yarayah brings his expertise in video technology, media,

and advertising to aid internal and external teams withand advertising to aid internal and external teams with

the strategies and solutions that drive growth. With athe strategies and solutions that drive growth. With a

passion for storytelling and a focus on meaningfulpassion for storytelling and a focus on meaningful

outcomes, he translates complex industry trends intooutcomes, he translates complex industry trends into

clear, actionable insights that support strongerclear, actionable insights that support stronger

partnerships and smarter campaigns.partnerships and smarter campaigns.
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Yarayah St. PhardYarayah St. Phard || May 28, 2025May 28, 2025

|| 3 min read3 min read

How Mars Grew BrandHow Mars Grew Brand
Awareness During the BusyAwareness During the Busy
Holiday SeasonHoliday Season

OverviewFor their Halloween M&MOverviewFor their Halloween M&M
campaign, Mars wanted to grow brandcampaign, Mars wanted to grow brand
awareness andincrease sales during theawareness andincrease sales during the
highly-saturated ...highly-saturated ...

Start ReadingStart Reading
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Citi Elevates Social ImpactCiti Elevates Social Impact
with High-Performing Videowith High-Performing Video
StrategyStrategy

OverviewCiti wanted to increaseOverviewCiti wanted to increase
awareness of the Citi Impact Fund, anawareness of the Citi Impact Fund, an
initiative that drives positive social impactinitiative that drives positive social impact
across ...across ...

Start ReadingStart Reading
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How CVS Reaches the RightHow CVS Reaches the Right
Audiences Leveraging DeepAudiences Leveraging Deep
Contextual TargetingContextual Targeting

OverviewCVS, a retail pharmacyOverviewCVS, a retail pharmacy
corporation, was looking to reachcorporation, was looking to reach
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wellness-minded consumers to promotewellness-minded consumers to promote
their offerings.The ...their offerings.The ...

Start ReadingStart Reading

Transforming Content into Growth.Transforming Content into Growth.
JWX helps streamers, publishers, andJWX helps streamers, publishers, and
advertisers create, deliver, andadvertisers create, deliver, and
monetize video with one intelligentmonetize video with one intelligent
workflow - built for speed, scale, andworkflow - built for speed, scale, and
results.results.
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