
Note: This purchase data measurement case study was commissioned by Mediacom-Note: This purchase data measurement case study was commissioned by Mediacom-

Mars through Nielsen’s integration with The Trade Desk. Mediacom-Mars worked withMars through Nielsen’s integration with The Trade Desk. Mediacom-Mars worked with

multiple video PMP partners, as well as video open exchange ad partners for themultiple video PMP partners, as well as video open exchange ad partners for the

duration of the campaign in June 2021. After analyzing the results of the campaign, JWduration of the campaign in June 2021. After analyzing the results of the campaign, JW

Player was identified as the #1 best performing purchase data results. The primaryPlayer was identified as the #1 best performing purchase data results. The primary
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purpose of this study was to analyze offline sales, as determined by conversionspurpose of this study was to analyze offline sales, as determined by conversions

(purchases), as well as the gROAS (gross return on ad spend).(purchases), as well as the gROAS (gross return on ad spend).

The ChallengeThe Challenge
M&M’s Minis had produced three commercials and wanted to set up threeM&M’s Minis had produced three commercials and wanted to set up three

contextually relevant campaigns to complement the commercials. The challenge forcontextually relevant campaigns to complement the commercials. The challenge for

this campaign was to utilize NCS Purchase Data Metrics (NCS) to optimize thethis campaign was to utilize NCS Purchase Data Metrics (NCS) to optimize the

campaign toward total sales metrics while abiding by brand safety mandates, allcampaign toward total sales metrics while abiding by brand safety mandates, all

while meeting reach/efficiency goals. The campaign goal was to reach viewability overwhile meeting reach/efficiency goals. The campaign goal was to reach viewability over

70%, and a brand safety pass rate 92% and above.70%, and a brand safety pass rate 92% and above.

The SolutionThe Solution
To achieve the #1 best performing purchase data results, Mediacom worked side-by-To achieve the #1 best performing purchase data results, Mediacom worked side-by-

side with JW Player’sside with JW Player’s  Ad DemandAd Demand  team to create client-specific deals. All deals wereteam to create client-specific deals. All deals were

curated around specific themes that aligned with the commercials. JW Player appliedcurated around specific themes that aligned with the commercials. JW Player applied

fixed pricing across all PMPs to lock in rates. JW Player Pre-Bid real time Viewabilityfixed pricing across all PMPs to lock in rates. JW Player Pre-Bid real time Viewability

and GumGum Brand Safety was applied on the Publisher end to add additional costand GumGum Brand Safety was applied on the Publisher end to add additional cost

savings for the customer.savings for the customer.

JW Player deals drove higher Total Sales PDM metrics than all other PMP partners asJW Player deals drove higher Total Sales PDM metrics than all other PMP partners as

well as Open Exchange inventory. All Brand Safety metrics were above benchmark andwell as Open Exchange inventory. All Brand Safety metrics were above benchmark and

CPMs allowed for reach goals to be hit.CPMs allowed for reach goals to be hit.

PDM Sales PerformancePDM Sales Performance

Efficiency Index (gROAS): 191Efficiency Index (gROAS): 191

Effectiveness Index (Conversions/Purchases): 201Effectiveness Index (Conversions/Purchases): 201
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Transform your video strategy.Transform your video strategy.
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Kristin Lindsey-CookKristin Lindsey-Cook

As Director of Product Marketing, Kristin brings over 20As Director of Product Marketing, Kristin brings over 20

years of experience in driving strategic marketingyears of experience in driving strategic marketing

initiatives across B2B SaaS and media industries. With ainitiatives across B2B SaaS and media industries. With a

passion for aligning product value with customerpassion for aligning product value with customer

needs, she thrives on creating impactful strategiesneeds, she thrives on creating impactful strategies

that deliver measurable results and help brands grow.that deliver measurable results and help brands grow.

Discover how our end-to-end video technology delivers seamless,Discover how our end-to-end video technology delivers seamless,
scalable streaming experiences—engineered to meet the uniquescalable streaming experiences—engineered to meet the unique
demands of your business, whether you're broadcasting Live,demands of your business, whether you're broadcasting Live,
launching an OTT platform, or optimizing monetization at scale.launching an OTT platform, or optimizing monetization at scale.
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Infobae Quickly BoostedInfobae Quickly Boosted
Video Views and Opened UpVideo Views and Opened Up
Ad Inventory with JWPAd Inventory with JWP

Infobae needed a video partner that couldInfobae needed a video partner that could
keep pace with their rapidly growingkeep pace with their rapidly growing
platform, improve operational efficiencyplatform, improve operational efficiency
and ...and ...

Start ReadingStart Reading

Transforming Content into Growth.Transforming Content into Growth.
JWX helps streamers, publishers, andJWX helps streamers, publishers, and
advertisers create, deliver, andadvertisers create, deliver, and
monetize video with one intelligentmonetize video with one intelligent
workflow - built for speed, scale, andworkflow - built for speed, scale, and
results.results.
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