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helps athletes reach their peak
through biofeedback.and

analytics

- ]

KMotion

Producs and senvices
naure

Dynamics G

Microsoft 365 business e
Cutlosk

Power 8l

ncusty

Consume Goods

organizaton size
Small 1

ployees)

Country
Untea tstes

“As our dataset grows and
we learn more about Office
365 and Power BI, I'm super
excited to see how we can
use Microsoft solutions to
make us even better as a
company and as a platform.

Michael Chu: CEO
OTION

K-MOTION is 2 sports technology company that exists at the ntersection of hardware,
software, biomechanics, and sport. Founded in 2002, the company's initil goal was to
create a product that could tll golfers why their swing was powerful one day and
Wavering the nex, The K-Vest, the name for the company's hardare, s a wearable
device made up of muliple inertal sensors that track and record an athlete’s
movements by ransmitting them via Bluetooth to the user's device. Then, the K-Coach
app generates a — an
be reviewed by players and coaches.

8y looking at how athletes move, we understand wha their weaknesses are, and then
We help them train the right pattems in rea time.” says Michael Ch, CEO at K-MOTION.
Once Chu and his the 3pp, they begzn —
of the K-Vest beyond the resim of gor,

A5 part of the iniative to broaden appeal, the company began expanding the.
capabiltes ofits product. By adopting 2 powerful, highly secure cloud platform, k-
MOTION could help customers track their progress over time, train remotely with their
coaches, and obtain training insights on the go. Leadership also wanted a cloudt
platform capabie of growing with the K-MOTION platform as new functionaliies and
services became reacy for implementation.

A mobile business solution for mobile
customers
Jus e s cstomers, K- MOTION does muchof s work i the eld Wi offces sread

across the United States in San Francisco, Scottsdale, and New Hampshire, the company
makes the same kind of

9, K-MOTION has used to create documents.

The familarity with these basic Offics functions, along with 2 drive to make “everything
justwork” led Chu to look into Microsoft Office 365. Afte discovering the
nteroperability of Office 365 and other Microsoft services like Azure, Power BI,and
Dynamics CRM, Chu knew he'd found hs solution,

Metrics that strengthen customer
relationships

Today, incluce professions! znd Major

League Baseball organizations, physical therapy coaches, and even an Olympic sk
jumping team. To maintain these diverse relstionships, K-MOTION needs a complete
picture of each end user. Though the move to marke the K-Coach in new arenas is .
recent development it factored heauily into Chu's decision t0 adopt a holisic Microsoft
environment, “When we couple the information we have in Dynamics CRM with the
information that we report in Power B1, e tap into a new wealth of knowledge fiom a
business analytis poin o view,” says Chu.

Customer profils at K-MOTION ow include at-

glance usage metrcs,their sports
focus, and even how they ve been progressing. Players can opt into an accountabilty
program that gives e coaches 2 week-to-week workout comparsan that shows.

4 theyve been pushing With
reports from Povier B, support staff can see when an athiete is having trouble using the
product, which features theyre using, or ifthey've had a recent njury.

The cloud as a healing aid

Thanks to the storage capacity and accessibilty of Azure, K-MOTION customers can
ook back on past practice sessions at any time. “There's  famous golfer named Rickie
Fowler” says Chu. “Thanks to our system, his coach has data on what his body was
doing the week before he won a tour event, So if e ever slumps or gets injure and
eeds 10 figure out wht his body was doing when he wias 3t his absolute prime, e can
1y 10 get his body back into that precise motion.

Even customers who have suffered an injury prior to using the K-Vest c2n benefit from
it "W think disrupting the pi oy

Chu. Physical therapists, who often do not have enough time to spend with their
patients, wil s00n be able to grab motion-capture files fom Azure and review patients’
motions to help prepare better treatment plans.

Thanks to Office 365, therapists can create and share feports with thei patients
remotely, whenever theirschedule allows. Better visiily nco how patients are healing
could mean shortened recovery times for njured athletes, Because s stored in the
cloud, this physical therapy data could also become a knowledge base for K-MOTION as

P ison the operational cost
savings, both in work hours and on-premises infrastructure, that the cloud affords K-
MOTION.

Big data is the future

Looking beyand selling to indvicual players, coaches, and even professional sparts
teams, Chu sees the accumulation of data 35 2 huge potentia for growth in the future.
The more that customers use the product, the more data about the human body K-
MOTION collects. By putting that wealth of knowledge to work, K-MOTION could
become a platform for anyone looking ta refine their movements.

s our dataset grows and we learn more about Office 365 and Power Bl,I'm super
excited 1o see how we can use Microsoft solutions o make us even betrer 35 3 company
and as a platform,” says Chu. Even players who do not own a K-Vest and play a sport
that K-MOTION has yet to expand into willbe able to cres reports sourced
from data housed on Azure and compiled thiough Power Bl

With the insights it has gained from Offce 365, Azure, and Dynamics CRM, K-MOTION
has taken what was once & tool for the golf communty and crested an accessible,
searchable, uiversal source of Kinesthetc truth.

Find out more ahout K-MOTION on Twitter, Facebook, and Linkedin,

“When we couple the
information we have in
Dynamics CRM with the
information that we report
in Power BI, we tap into a
new wealth of knowledge
from a business analytics
point of view.”

Michael Chu: CEO
K-MOTION



