Turning lead
generation on

mobile.into.a
thing of beauty.

LaserAway

The time we added steps to the
lead funnel and got better results.
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OUR PROCESS

We brainstormed with our friends at Jebbit about the right approach
to execute a perience
vertisers looking to
uiz on CoolSculpting was the right type of
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This inte:

erience would identfy what users underst

about the treatments and would present an opportunity to educate

the market. The quiz also asked audiences to disclose how familiar

they were with this kind of procedure,

We promoted the Jebbit experiences through LaserAway's Instagram

ads using the same video creative we would to promate th

treatments. Half of our audiences were navigated to the mobile Jebbit

experience and the other half directly to L aserAway's landin

g pages
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ee consultation at a nearby location.
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having had that

d of procedure in the past, LaserAway can now reflect that intel in

creative and messaging to deliver a more relevant and

personalized experience.

THE RESULTS

THE FEEDBACK

“Leveraging the Jebbit platform has allowed us to increase engagement and pre-qualify
leads while lowering our CPAS. It's

orked so well with our Facebook ads that we plan

on expanding the experience into other parts of our marketing strategies.”

Paul Baumgarthuber, Director of Marketing | aserAway



