
Major Grocery Chain
150+ parenting influencer creators

Across 12 thematic campaigns

200 Social Posts & 1,256 authentic images
Reaching 12.6M People

Reused by agency
in digital & print



Case Study

The In-Store Experience
Brought Online

150 family influencers participated–
based upon audience geo-targeting

12.6 Million were reached
through 200 social posts

1,256 high-quality images were created and 
reused in owned channels and across 
marketing endeavors

A major grocery chain has executed more 
than a dozen monthly campaigns (and 
counting!) around holiday themes and to 
bring awareness to new product launches.


