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trafic, page views, and visitor retention
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When growers are doing rescarch for their seed purchase decisions for the coming
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The firm also used Microsoll ASPNET 2.0, partof the Microsofl NET Framework, 0
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2008 databases. The Mycogen “Product Finder displayed on the home page of the
ite s powered by a SharePoint Web Part, and i used by growers to conduct
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The site uses a grower's 2p code, which can be entored n a text box I the Product

Finder,
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drop-down menus and check boxes, the grower can cuslomize the search and filler

results by crop type, time-to-maturty, traits, and yleld (see Figure 1.

The grower can also click on a particular hybrid o read an overview of the seed, to
access performance data from the previous year n that reglon, and to see how the.
seed has performed against the competition (see Figure 2). To help a grower quickly
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of the Microso Office Fluentinterface. A standardized navigation system and design
Is bult Into the site templates, which are accessible through the editing tool, so that
ehanges can be made in real time and without the help from the IT department. The.
site was launched in September 2010, just as the 2011 seed purchasing time started.

g on adding user fostera

connected, online communty of customers. Soon, customers will bo able to apply

totour Mycogen
products. The company aiso plans Lo add links L0 the sie to connect wilh thircparty
social media environments and forums such as Twtter and YouTube. “These
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had to copy and paste socd data, after extracting it from databases, nto the wobsite
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which include the Mycogen logo and color scheme. "We were able to easiy

incorporate the branding and design thal Bader Rulter provided” says Rentmeester.
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