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Success Story

N3TWORK boosts ad
revenue ARPDAU by

over 75% with MAX'

In-app bidding helped N3TWORK significantly grow
ad revenue without investing additional time in
figuring out the right setup to optimize

their waterfall

N3TMORK

BACKSROUND
NTWORK is a new type of games, media and
technology company at the intersection of

entertainment and community

Location
San Francisco, CA

100+ employees

Founpen
2012

N3TWORK realized there was an
opportunity to significantly improve
ad monetization performance by
having a properly optimized
waterfall stack.
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THE soLuTION

The company implemented
MAX to run unbiased
auctions and increase
competition for its
impressions and ultimately
raise its @€CPMs to generate
more revenue per user.

NITWORK enabled multple bidders e partcipats in suctions
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The Results

N3TWORK generated an ARPDAU increase of 75%+ on
Android, 85%+ on iOS.'!
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NTWORK's perspective on a competitive waterfall shifted after implementing MAX

— o longer believing that just one network with  high fill rate was the best practice.

The company now has the ability to test various waterfell strategies that the AppLovin
team recommends in order to generate the highest possivle revenue for its app.
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8y enabled muktiple bidders to partcipate in suctions NSTWORK has moved several key networks fromits
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N3TWORK

MAX's header-bidding approach helped us
significantly grow our ad revenue in recent months
without having to invest additional time in
optimizing our waterfall and figuring out the right
setup.
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