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The National Lottery Launches its
First-Ever Cross-Funnel Campaign on the Open Internet

Overview

With an exceptional €130 million superdraw jackpot on Euromillions, the
National Lottery wanted to boost the awareness of its flagship game and
draw in player engagement. Going beyond its traditional strategy, the brand
sought new and creative ways to enrich its presence across Belgian media.

More than experimenting with a new channel, the National Lottery wanted a
partner capable of meeting its branding and engagement goals — moving
audiences beyond awareness to consideration. This not only made the Open
Internet an opportunistic ground to reach audiences at their peak of
consideration, but also Onyx a suitable offering to leverage within Outbrain’s
advertiser platform for a cross-funnel approach.

Solution

To address its objectives, the National Lottery and IPG Mediabrands
collaborated with Outbrain on a dual campaign.

Delivering a high-attention awareness campaign with Outbrain’s Onyx
solution, the National Lottery drove captivating video moments designed for
a video-centric audience. In doing so, the brand was able to identify
high-value audiences for continued engagement along the customer journey.

In the subsequent mid-funnel campaign, the brand utilized Outbrain’s
precision targeting capabilities layered on this high-value audience to drive
them down the funnel, lowering overall cost per visit and driving efficiency
alongside brand consideration.

Results

This approach bridged brand-building and consideration efforts
for a cohesive advertising strategy.
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Or, ce sont exactement ces mémes capacités clés

(@l 2 l'origine d’une IA, avec un « I » devenu plus
majuscule que jamais, que I'utilisation abusive
de ChatGPT par les jeunes lycéens et
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surmontant toutes les embiiches rendant le
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ainsi que la solution mémorisée a jamais.

A G &

Lefilinfo

“Following years of collaboration with Outbrain on middle and
lower-funnel campaigns, we have decided to test their new branding
solution, Onyx, to reach our upper-funnel objectives. Results against
our awareness KPIs are impressive and the campaign did not stop
there. Onyx also allowed us to boost the consideration of our
campaign phase, reaching strong CPV levels.”

— Mathieu Corrado, Digital Performance Advisor
Initiative & Mediabrands
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