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Wellpaid

Patti and Scott Scharf'are Catching Clouds

Scott and Patti Scharf wanted to get back in business

They wanted to use their
people.
“We'd 1waslooking

entrepreneur and having my own business. We wanted to build a business that we'd want to work at, and that
everyone would want to workwith,” Scott remembers.

Scott has worked in IT for almost 30 years, and Patti
knowledge, but didn't take it for granted.

a longtime CPA. They enjoy the benefits of their vast

, and
with
“Thi i toPati, i ithoutan IT
do? b We built our
question”
0, they decided to start their gy, while Patti
worked ing guru. Bt i market. The big four g

dominated the space.

Fatti and Scott needed a niche. So, they went online.

Heads in the Cloud

In 2010, Patt
the scene. It offered capabilities that she and Scott had never seen before, and that got the wheels turning.

the newest cloud-based software on

“ ‘oh my God, 3 " Only a few other
, with none of them ingle niche. So

Pattihad the idea i he said ‘hey, ifI do this, wil itwith
me? And that was how it started.”
With that i busi i uld create a cloud
specializing They called it Catching Clouds

onlya , with none

patti

But, i territory. No other people that

accounting, especially as a niche. But, that didn't scare Scott away.

“Itwas perfect timing really. We'd been saving for a while, Patti had just sold her tax practice, and | got a nice
package resulting from a layoff notice at my last job. At that point, we wereall in. Patti's parents were our first
employees, and from there we've just continued to grow.”

S0, they went for t. Patti and Scott were flexing their entrepreneurial muscles, and had fist pick in a space
that barely anyone knew about.

“This was backin 2011. Our first customer buyer, and from
tobe. Our. jce i for.
We've dabbled in other areas, but it always comes back to our niche.”

that barely
anyone knew about.

In the past seven years, Catching Clouds has honed its sills, cornered the market, and given the ecommerce
space the accounting services it has needed for so long,

Even experts can make mistakes. Blazing a trail doesn't come without some much-needed dousing. But, for
Scott and Patt, it all about learning,

For Scoltt atching Clouds better. After
all, they're a small business too,

Evolving Expertise

After
base, Catching Clouds s definitely the leader i

“We've setthe bar. i init,and we have to be.
ble to talk icate wi the specifics of their
numbers, technologies, and challenges. Ultimately, you have to care.”

Pattiand Scott , and to relay what
clients and partners to keep their business on top.

¥
their numbers, technologies, and challenges. Ultimately, you have to care.

Bul,

“Like any business, we've run issues. One of our bi
clients. niche. But, we [ mistakes as
learning experiences.”

Being small , Patti an lated to
While Patti and Catching Clouds’ with the numb of
his time advising clients on running their business.

“With cloud services, it less about your billable hours and more about advisory services. We want to offer
advice as just another business owner. We don'tjust talk about our core services, We deal with all the same
toinsurance. It hey re going through.”

1t ing busi ike theirs thrive. To do that, ly
better ways to provide better services.

But giving advice wasn't new to Scott either. He's been a consultant for a long time, and has always kept the
betterment of his clients’ businesses in mind.

n g everything goal of the business. help it grow, and
evolve? That's always b approach. We love long term relationships, and I fle
growth”

Scott and Patti want to create trust. s not just about Catching Clouds’ bottom line. Its about helping
i Todo that, h for better

services.

Forinternational payments, Veem wasjust what they needed.

“Everybody Wins”

“The biggest challenge for our clients s effi i e
either sell ing wi or trying to keep up with them. But with that speed, they have
to ensure they have accurate numbers.”

For Catching Clouds’ small business clients, conducting business and evolving as fast as possible is crucial.
But, kee ransax hard to do at such high speeds.

“So, 1 spend a lot of my time doi i imization. | help them find the best cloud
wentory tools, the right i d the best i fonal wi 3 month,
quarter, and year in ecommerce, and we have to make sure our clients can keep up.”

With the shadow of Amazon looming over their clients, Scott and Patti had to find the safest, fastest, and most
reliable tools.

us. We can keep th
without dng with the client. pay their iently, and then we
can get that information.’

Transparency for CatchingC! for their client. But, t's not all about
time.

“ save §5,000 in wire fees last year by using Veemn. They know f their vendors have
been paid, and then we know how to affect ing. In our high speed and i itreally

makes a huge difference.’

2 of Catching Clouds. Scott and Patti idn't start their business
for themselves, but to help other businesses succeed and grow as much as they have.

“ tosupport i so, Catehi / which
d ing trair for i dfor: love them. We

want to help other busi d d Il 25 we do it

Scott and P atime. They

community in the cloud.
What's notto love?

~Thi 2 i i jects. The content
§ ), should isnoti i legal ortax advice.
i thec u )




