How Ticketmaster
elevates the fan
experience with
payment solutions
from PayPal =

Processing 600 million tickets per year,
Ticketmaster is always looking for
innovative ways to deliver the greatest
experiences to fans. The global leader
in ticketing products and services
consistently enhances fan interactions
by simplifying payments across various
currencies.

We spoke with Pranay Reddy, VP of
eCommerce and Business Development
for Live Nation Entertainment, and Tin
Cheung, Senior Director of Payments for
Ticketmaster. Together, we discussed the
importance of unifying and streamlining
the payment process for Ticketmaster
and fans worldwide. . :
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The opportunity.

Meeting fans
where they are and

etting them to
their dream events

As the world's largest ticket marketplace, Ticketmaster connects
fans to events of all kinds, offering tickets to concerts, sporting
events, festivals, theatre shows and many more. From selecting
tickets fo attending the big event, Ticketmaster is committed to
creating seamless experience for every fan.

With a diverse global audience in mind, Ticketmaster operates
with global consistency and local understanding to adapt

to fan’s unique preferences and offer a secure, personalized
experience.

The solution.

Providing multiple

PayPal payment

options for global

audiences

PayPal

Ticketmaster's longstanding relationship with PayPal started
with PayPal Checkout and has expanded over the years. Today,
PayPal is a preferred way to pay globally on Ticketmaster. With
a broad spectrum of buying behaviors by its various fans came
the need for payment flexibility, and the addition of Venmo and
PayPal Pay Later were natural choices.

Ticketmaster knows a thing or two about what makes people
fans. And if there’s one payment option with a fandom, it's
Venmo. Venmo fans have turned the name into a verb; it's
almost as much a social tool as it is financial with options such
as posting a public comment after a purchase or tracking
shared expenses when buying for a group. Exactly the kinds
of buying experiences Millennials and Gen Z want-and

one survey of Venmo users found that more than 60% of
respondents are Millennial and Gen Z.2 As Cheung explains,
“Venmo's a good example of the investment PayPal keeps
making where they acknowledge that there's a very specific
fan demographic and offer an optimal payment experience for
those people.”

PayPal Pay Later options offer even more flexibility to allow
more fans fo see the athletes and artists they love perform.
“PayPal Pay Later solutions are great for Ticketmaster because
they allow fans to truly pay in the way that they want, in a way
that suits them.” When a fan chooses Pay Later, they have the
option to Pay in 4,2 or to Pay Monthly, 4 without late fees. Buyers
who use Pay Later spend around 30% more with PayPal,* and
74% of Pay Later purchases are from repeat buyers.® These
buying behaviors are crucial for Ticketmaster, as they regularly
add new inventory and want to make once-in-a-lifetime events
available to as many fans as possible.


https://www.paypal.com/us/business/accept-payments/checkout
http://paypal.com/us/enterprise/payment-processing/accept-venmo
https://www.paypal.com/us/business/accept-payments/checkout/installments
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We want to present
fans with the option
to pay with PayPadl
to get you through
the checkout, and
ultimately to seeing
the shows and the
artists that you love.

Pranay Reddy
VP of eCommerce and Business

PayPal



For fans and Ticketmaster alike, the array of PayPal options

has simplified checkout. Fans know that their payment is

secure with PayPal, Ticketmaster trusts PayPal Braintree to
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De I Ive rl n a offer fans secure, smooth payment processing around the
world. For fans, Reddy adds, “The value in PayPal is you want

to know that you have a safe, secure way to check out and get

[ J
u n I I e g o a the tickets you love.”
With a single unified platform, PayPal makes reconciliation

c h ec ko u f a n d easy for Ticketmaster-on everything from financial settlement

to operations. Cheung emphasizes how PayPal’s consolidated

o e ra fi o n a I reporting helps Ticketmaster offer even more to their clients.

“That's definitely allowed my team to pull out very granular

L4 L insights about payments performance.”
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Knowing those insights, being able to anticipate fans’ needs
and desires: That's what the power of the relationship of
Ticketmaster and PayPal is all about. Reddy sums up the
value that PayPal’s global reach and ability to scale delivers.
“Having PayPal support a business like ours that operates at
such a global scale and breadth is integral to offer distinct
customer experiences. PayPal is there every step of the way to
support how we operate.”

The impact.

! https://business.ticketmaster.com/why-ticketmaster/our-story/

These results may not be typical and may vary substantially by business. This content is provided for informational purposes only. You should always obtain independent business, tax, financial, and legal advice before making any
business decision.

2 Statista, Global Consumer Survey Brand Report, Online payment : Venmo users in the United States, October 2024. Base: n=1425.

2 About Pay in 4: Loans to California residents are made or arranged pursuant to a California Financing Law License. PayPal, Inc. is a Georgia Installment Lender Licensee, NMLS # 910457. Rhode Island Small Loan Lender Licensee.
“ Source: Pay Monthly is subject to consumer credit approval. Term lengths and fixed APR of 9.99-35.99% vary based on the customer’s creditworthiness. The lender for Pay Monthly is WebBank. PayPal, Inc. (NMLS #910457): Rl Loan
Broker Licensee. VT Loan Solicitation License.

5 BNPL customers spend 30% more on average, and merchants see higher sales after adding BNPL messaging on their sites. PayPal Earnings- FY, 2024, based on PayPal internal data.

¢ Based on PayPal internal data analysis of merchants with Pay Later transactions from January 2024 - December 2024. Data inclusive of PayPal Pay Later transactions across 7 markets (US, UK, AU, DE, ES, IT, FR).
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https://www.paypal.com/us/braintree
https://business.ticketmaster.com/why-ticketmaster/our-story/

