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Popular pet retailer expands organic reach 
through local specialty pages
A renowned pet retailer, with more than 1,000 locations across the 
United States, prioritizes their local marketing presence to ensure their 
products and services are seen in search. A long-standing partnership 
with Rio SEO ensures their hundreds of local listings, including parent 
and child listings (which they leverage to showcase their specialized 
services), are always up-to-date and display accurate information.

Along with ongoing listings optimization, the pet retail brand also was in 
need of user-friendly, localized specialty pages to showcase the myriad 
of services they offer. Since implementing specialty pages in the fall of 
2015 for the services they offer, the brand in turn has seen:

	— YoY increases in mobile organic sessions

	— YoY increases in desktop organic sessions

	— Increases in on-page actions taken

	— Improvements in quality of web page traffic

	— Improvements in local marketing metrics, despite the COVID-19 pandemic, 
including increases in:

Background

*Represents YoY growth from 2019 to 2020

Total searches

+62%
Total views

+42%
Total actions

+47%
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The local 
landscape

The value of specialty pages for multi-location 
brands
Organic marketing plays a crucial role in the competitive search 
landscape. Creating hyperlocal, customized content can help local 
marketers create a winning search strategy that drives quality leads to 
your storefronts. Optimized local pages enable brands to:

	— Improve the user’s experience

	— Helps users find relevant information for the store location closest to them

	— Helps users find information related to a specific service they’re seeking

	— Maximizes organic traffic

	— Improves local rankings

	— Improves long-tail keyword visibility

The pet retailer, however, offers a multitude of services that require 
individualized attention to improve ranking for each service. For example, 
the pet retailer may want to optimize their local landing page for “dog 
grooming near me”, but also offer in-store vet services, training services, 
and more.

Each page can only rank for one keyword and only has one set of meta 
tags, schema, and block copy to optimize for. This limitation can impact 
the search engine optimization (SEO) opportunities to rank higher for 
each of the aforementioned keywords.
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To avoid missing potential conversion opportunities, Rio SEO 
recommended the pet retailer deploy and optimize specialty pages 
to improve their local rankings for highly-relevant search terms related 
to the services their company offers.

Specialty pages positively improve organic 
search traffic & conversion metrics
The pet retailer has seen substantial increases in their organic search 
traffic and conversion metrics year-over-year. When comparing 2019 
organic search traffic data to 2021, each of their specialty pages has 
seen drastic increases over the two-year period, as evidenced in the 
below results.

	— Pet training speciality page performance  
+66% increase in organic traffic

	— Pet grooming speciality page performance  
+64% increase in organic traffic

	— Vaccinations speciality page performance  
+61% increase in organic traffic

	— Aquatics speciality page performance  
+68% increase in organic traffic
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*Data from February to March 2021

By adding additional CTAs on their 
specialty pages, the pet retailer 
increased both interest and conversions 
in their services. Below is a snapshot of 
the tens of thousands of actions that 
were performed on their specialty pages, 
indicating searchers are looking to 
take action and have high-intent when 
landing on the page of a specific service 
they’re looking for.

Overall, the pet retailer has enjoyed 
consistent increases in their organic 
traffic YoY since their specialty pages 
were implemented in 2015, as well as 
continued feedback and advice from 
their dedicated Account Director at Rio 
SEO. One of those recommendations was 
adding additional CTAs to their specialty 
pages, which as aforementioned, helped 
encourage appointment booking and 
more interaction with their brand.

BOOK A GROOMING APPOINTMENT18% increase month-over-month

BOOK A VACCINATION APPOINTMENT24% increase month-over-month

BOOK A VET APPOINTMENT20% increase month-over-month

ENROLL IN A TRAINING CLASS17% increase month-over-month

Click action events in March 2021*
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About Rio SEO Rio SEO is the leading Local Experience Platform 
for enterprise brands. 

The Local Experience Platform provides multilocation organizations with 
a comprehensive, seamlessly integrated suite of turnkey local marketing 
solutions proven to increase brand visibility across search engines, social 
networks, map applications, and more. The world’s leading enterprise 
brands – retailers, restaurants, hospitality, financial services, healthcare, 
and more – rely on Rio SEO’s innovative technology and local marketing 
expertise to drive motivated, measurable online traffic to websites and 
physical locations. 

Rio SEO is part of Forsta, a global leader in customer experience (CX), 
employee experience (EX) and market research (MR). The combined 
technologies of Forsta and Rio SEO enable brands to engage consumers 
throughout the entire customer journey from discovery to purchase to 
advocacy. 

For more information, visit www.rioseo.com.
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