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ASAE began using rasa.io to personalize the Associations Now email
and automate the delivery process with cutting-edge Al. The Al
monitors the behavioral patterns of each user and is able to make
intelligent predictions about their areas of interest based upon their
reading habits and similarities to other groups of users.
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DAILY CLICK is a true innovation for
RATES WITH UNIQUE ASAE, the first killer app
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® ASAE is now sending almost 60,000 unique
messages to readers everyday. IS0
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® The Al automatically selects articles DAILY OPEN
from ASAE and relevant external RATES WITH
DALY NEWS sources, generates subject lines, and Al

arranges story placement for each user.
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® Members are now opening their emails at
unprecedented rates. Al outperforms metrics of
4 [ traditional static newsletters and gathers insight to
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The pandemic created much economic uncertainty for associations. With some

sponsorship programs not providing the return on investment that partners
sought, associations should take a measured approach when addressing
partner concems.
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“Over many decades, the marketer’s dream has
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