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"The candidates who were able to really throw
€ themselves in and put their heart into the
process were able Lo stand out on their videos.”

| —Ossi Kontio, HR Manage, Reaklor.
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Reaktor: Find cultural fits, use video in recruitment process!
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How o find a cultral it for your company?
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"There simply is no reason per se, why older companies
couldn’t change their culture as well. I see this as an echo
from the past; when you're afraid of making mistakes, you're

also afraid of anything that's new.



