
HOW SITEFINITY SOLVED GRACE 
ACADEMY’S NEEDS. 

The o�  cial Grace Academy of Dallas website, 
providing end users with the relevant school, 
enrollment and social activity information.

THE CHALLENGE
A private school in the Dallas area had a site which was aging, 
di�  cult to maintain, and didn’t re� ect their character as a caring, 
loving environment with the highest academic standards.

Grace Academy was struggling to maintain its website and use it 
as an e� ective tool in the midst of a busy school year.  Their exist-
ing site was completely static (created in HTML).

Our marching orders were threefold:
•  Capture the collegiate feel which refl ects the school’s academ-

ics as well as their genuine love and care for the students en-
trusted to them

•  Enable the faculty to easily maintain their site, adding and 
changing content as needed.

•    Enable the site to display dynamic content. 

Grace Academy has no internal programming or design or dedi-
cated IT personnel so the requirement was for an intuitive CMS 
WYSIWIG editor that required no knowledge of markup or pro-
gramming techniques. 

The CMS architecture had to be fl exible enough to cater to Grace 
Academy’s speci� c development requirements and allow for ex-
tended plug-in functionality.

Namely the ability to customize all events to display on a school-
year calendar basis rather than a standard calendar year, the 
ability to allow an admit to brie� y display warning messages for 
events such as school closings due to weather which would au-
tomatically disappear o�  the site once they had expired.

“Sitefi nity allowed us to focus most of our time on understand-
ing the customer rather than working on administrative inter-
face.   We loved working with it!” 
- Tony Archer, Arcbit Consulting

www.graceacademy.com

INDUSTRY
Education

BACKGROUND
Grace Academy of Dallas is a private grade-
school in North Dallas which prides itself
in the quality of the education it provides
its students.

CHALLENGE
Grace Academy was struggling to maintain its 
website and use it as an e� ective tool in the 
midst of a busy school year.  Their existing site 
was completely static (created in HTML).

WHY SITEFINITY
Grace Academy has no internal programming 
or design or dedicated IT personnel so the 
requirement was for an intuitive CMS WYSIWIG 
editor that required no knowledge of markup 
or programming techniques.  

TECHNICAL DETAILS
The Grace Academy website took 3 months 
to build, and required the part time services 
of a developer and a graphic artist. The site 
was developed with ASP.NET, SQL Server and 
Sitefi nity CMS.

RESULTS
Reduced web administration costs and 
increased opportunities to reach new students 
and provide existing parents a wealth of 
information which was previously only 
available by through paper notes to parents.
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SOLUTION PARTNER

 “Site� nity allowed us to 
focus most of our time on 
understanding the customer 
rather than working on 
administrative interface. We 
loved working with it!”

- Tony Archer, Arcbit Consulting

THE SOLUTION 
A data-driven website developed in Microsoft .Net and SQL Serv-
er, all built within and managed by Telerik’s Sitefi nity. 

Sitefi nity truly allows all the functionality that Grace Academy 
needed and way, way more.  Because so many features are in-
cluded out of the box Grace Academy decided to add a blog 
for displaying various images from events in a less formal, more 
family oriented way.

The school’s faculty is now able to simply edit content within a 
web interface that approximates Microsoft Word, save the chang-
es and publish the page, instantly updating the content.  Fonts 
used, sizes and all other design elements are controlled outside 
of the editor so those editing content don’t have to worry about 
anything other than making sure the site says what it needs to 
say.  The formatting is always consistent with the rest of the site!

THE SOLUTION
Site Visitors can now view all the content on the site without be-
ing drawn into old content and without looking at pages which 
have di� ering styling.  The end result for them is exactly what it 
should be, a consistent, professional site where the information 
they want to fi nd is always a click away.

The addition of dynamic content was also of great bene� t to 
the site, in the past parents had to � nd the yearly calendar and 
then � nd the dates coming up, and if the sta�  hadn’t had time 
away from their real jobs to update the calendar the information 
might be wrong.

We implemented a system for event handling where the next 
few upcoming events are always displayed on the home page.  
Now, when a parent comes to the site they might only need to 
view one page and get everything they need!  That is a great 
bene� t to them and increases parent (customer) satisfaction 
greatly.  All event details are similarly now only one click away 
from parents.  Their yearly calendar is now much improved as it 
automatically updates itself when one school year is over so that 
all upcoming events are kept fresh.

These improvements have yielded the school with a best in
class website which provides great value as a marketing tool to 
those looking for a great school for their children as well as a 
great resource for communication with existing students and 
their families.


