SIMPLR CASE STUDY

Tecovas

reduces response time

% with Simplr

“The online shopping experience is 24/7. The fact that
we now have overnight and weekend coverage helps us
somuch.”
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“Outsourcing something that’s so close to your
brand is always going to make you nervous, but
outsourcing provides flexibility that a small
company like ours just doesn’t have.”

-Summer Bridwell

Senior Customer Experience Manager, Tecovas

About Simplr

Simpir:

ubated and funded by Asurion, the large: d support provider in

the world.
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