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ACCOUNT-BASED
MARKETING
PLATFORMS
OVERVIEW
Account-based
marketing
(ABM)
platforms realign sales and marketing
units
away
from
general
lead
generation and branding strategies by
empowering them to determine quality
target
accounts
to
deploy
a
personalized marketing strategy. ABM
software
provides
features
to
automate
and
decrease
the
time-consuming process of identifying
leads
and
utilizing
appropriate
resources
to
nurture
promising
accounts.
With this solution, you can produce
qualified leads, develop personalized
purchasing journeys, boost customer
lifetime value, and create more
opportunities for in-pipeline accounts.
ABM enables you to merge prospect
information with real-time consumer
experience technologies to implement
account-based marketing tactics. This
empowers enterprises to align sales
and
marketing
teams
with
the
organization’s goals.
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Customer Success Report
Ranking Methodology

The FeaturedCustomers Customer Success ranking
is based on data from our customer reference
platform, market presence, web presence, & social
presence as well as additional data aggregated from
online sources and media properties. Our ranking
engine applies an algorithm to all data collected to
calculate the final Customer Success Report
rankings. The overall Customer Success ranking is a
weighted average based on 3 parts:
Content Score is affected by:
1. Total # of vendor generated customer
references (case studies, success stories,
testimonials, and customer videos)
2. Customer reference rating score

Customer Success Report
Award Levels

Market Leader
Vendor on FeaturedCustomers.com with
substantial customer base & market share.
Leaders have the highest ratio of customer
success content, content quality score, and social
media presence relative to company size.

3. Year-over-year change in amount of customer
references on FeaturedCustomers platform
4. Total # of profile views on FeaturedCustomers
platform
5. Total # of customer reference views on
FeaturedCustomers platform
Market Presence Score is affected by:
1. Social media followers including LinkedIn,
Twitter, & Facebook
2. Vendor momentum based on web traffic and
search trends

Top Performer
Vendor on FeaturedCustomers.com with significant
market presence and resources and enough
customer reference content to validate their vision.
Top Performer's products are highly rated by its
customers but have not achieved the customer
base and scale of a Market Leader.

3. Organic SEO key term rankings
4. Company presence including # of press
mentions
Rising Star
Company Score is affected by:
1. Total # of employees (based on social media
and public resources)
2. Year-over-year change in # of employees over
past 12 months
3. Glassdoor ranking
4. Venture capital raised

Vendor on FeaturedCustomers.com that does not
have the market presence of Market Leaders or
Top Performers, but understands where the market
is going and has disruptive technology. Rising
Stars have been around long enough to establish
momentum and a minimum amount of customer
reference content along with a growing social
presence.

3

2020 Customer Success Awards
Check out this list of the highest rated Account-Based Marketing Platforms
software based on the FeaturedCustomers Customer Success Report.
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OVERALL BEST
OF ACCOUNT-BASED MARKETING PLATFORMS
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TRUSTED BY

ABOUT DEMANDBASE
Demandbase is the leader in Account-Based Marketing (ABM) and an
indispensable part of the B2B tech stack. The company offers the only
end-to-end ABM platform that helps B2B marketers identify, win, and grow
the accounts that matter most. The biggest and fastest-growing companies in
the world, such as Accenture, Adobe, DocuSign, GE, Salesforce, and others,
rely on Demandbase to drive their ABM strategy and maximize their
marketing performance. The company has been named to the JMP Securities
list “The Hot 100: The Best Privately Held Software Companies,” the Deloitte
Fast 500, and named a Gartner Cool Vendor for Tech Go-To-Market. In 2019,
Demandbase executives authored the definitive book on ABM,
Account-Based Marketing: How to Target and Engage the Companies That
Will Grow Your Revenue.

85
Customer references from
happy Demandbase users
VIEW ALL REFERENCES

"With Demandbase, we can be more targeted in the accounts we go after, both in the prospects
that fit our sweet spots but also who we're targeting in our installed base. And we're going to be
refining that even more as we move forward."
Tom Kahana
Senior Director, Marketing Operations, Limelight Networks

"We are excited to expand and grow our Drift ABM capabilities alongside Demandbase and its ecosystem of ABM
vendors. By leveraging the segments created in Demandbase across multiple technologies, including chat, marketers will
have a seamless way to ensure the consistency of messaging across all channels."
Dave Gerhardt
VP of Marketing, Drift

“Demandbase’s ABM solutions help us get our message to the hospital accounts we value most.
By targeting multiple contacts within an account, and not just one job title, we reach the right
decision makers and deliver more qualified leads to our sales team. It’s a win-win!”
Vince Giglotti
Senior Manager, Interactive Marketing and Advertising, Surescripts

"Demandbase form integration service has significantly helped in increasing the form conversion rates for
us. The automated standardized firmographic data from Demandbase is invaluable for the lead scoring and
qualification process and has considerably reduced the time required for data cleaning and normalization."
Manu Kaushik
Director of Marketing Operations, Blue Coat
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2020 MARKET LEADERS
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TRUSTED BY

ABOUT 6SENSE
The 6sense Account Engagement Platform helps B2B organizations
achieve predictable revenue growth by putting the power of AI, big
data, and machine learning behind every member of the revenue
team. 6sense uncovers anonymous buying behavior, prioritizes
accounts for sales and marketing, and enables them to engage
resistant buying teams with personalized, multi-channel, multi-touch
campaigns. 6sense helps revenue teams know everything they need
to know about their buyers so they can easily do anything needed to
generate more opportunities, increase deal size, get into
opportunities sooner, and compete and win more often.
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Customer references from
happy 6sense users
VIEW ALL REFERENCES

“How do you create predictable 3x pipeline and provide opportunities across three
segments to three sales teams, all while only using 10 percent more budget than last
year? 6sense is a key piece.”
Rhonda Shantz
Chief Marketing Officer, Centrify

“It was interesting and valuable to see 6sense’s ability to continuously machine learn
and improve the predictive model as we clean and improve our dataset. That was
definitely a differentiator for us.”
Phil Tran
Sr. Manager, Marketing Operations, SailPoint

"The results with 6sense have been incredible. There isn’t going to be any less noise in
the market, and knowing how to hyper-target in the future is going to be critical for us.”
Gaurav Chand
SVP of Global Solutions Marketing, Dell
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TRUSTED BY

ABOUT D&B LATTICE
D&B Lattice's advanced suite of AI-based marketing and sales solutions are
built to drive 1-to-1 experiences across the entire buyer’s journey. Their
platform helps customers personalize digital experiences to increase the
efficiency of their sales and marketing teams by prioritizing contacts for lead
and account-based (ABM) programs, identifying net new contacts,
implementing cohesive omni-channel campaigns and increasing customer
lifetime value. With an unrivaled track record of success and expertise, D&B
Lattice is the leader in providing AI-enabled ABM solutions. Customers
including Dell, Adobe, PayPal, and SunTrust Bank use D&B Lattice to
personalize their marketing and sales conversations with thousands of
accounts at scale.
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"D&B Lattice helps us focus on the accounts that are most likely to purchase and gives us ideas
about what products they need. We are better prepared for our calls based on the plays, talking
points and additional historic sales information provided by D&B Lattice."
Andrew Yearwood
Senior Vice President, SunTrust

"We wanted sales to work the most enterprise-ready accounts. D&B Lattice was able to surface
accounts with a high likelihood of conversion and accelerate them in the pipeline."
Shantel Shave
Director of Demand Generation, Hootsuite

"D&B Lattice helps us filter out low probability leads before they reach sales. I love the ability to
dive deep into the predictors of what makes a good lead and our sales team loves Lattice
because they know they are focused on the best opportunities."
Alexandre Papillaud
Director, Global Demand Center, Intel Security

“D&B Lattice’s technology provided this by identifying and prioritizing our target accounts using
their predictive analytics. By organizing our sales and marketing efforts around these high value
accounts, we have better aligned our teams and significantly increased our pipeline.”
Peter Isaacson
CMO, Demandbase
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TRUSTED BY

ABOUT ENGAGIO
Engagio’s account-based platform complements existing CRM solutions like
Salesforce and marketing automation software like Marketo with
account-centric analytics and the ability to orchestrate outbound interactions
across departments and channels. Engagio helps B2B marketers drive new
business and expand relationships with high-value accounts. Their proven
Account Based Marketing solutions enable marketers to create and measure
customer engagement, scaling the benefits of automation with the
personalized benefits of the human touch. Their software complements
Salesforce and existing marketing automation solutions, so getting started is
easy!
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VIEW ALL REFERENCES

“We’re using Engagio to aggregate all of our account signals and help drive the definition of our
Marketing Qualified Accounts. We’re getting to the point where we can tell how much of our
pipeline comes from MQAs vs warm (pre-MQA) accounts.”
Adam von Reyn
Vice President of Growth Marketing, InsightSquared

"There are many sales organizations that talk about Team Selling, but Engagio truly puts this concept into action. It
enables us to share ideas, concepts and plays across the team and re-use the things that work. Engagio Playmaker
creates humor and excitement that I haven’t seen before in any team I’ve worked with in my career."
Henning Gabrielsen
Strategic Sales Development Manager, MomentFeed

"Engagio stands out in a crowded ABM landscape with its intuitive UI and flexible platform. Being able to
measure, compare, and score ALL the activity generated by an account is critical to our multi-channel ABM
approach. Our target account's average deal size is nearly 1.5x larger than non-target accounts."
Chris Bondhus
VP of Demand Generation, Brightcove

"Immediately, we were able to see value with Engagio when we enabled Lead to Account
Matching. It speeds up the sales engagement process and ensures the right people are tied to
the right accounts."
Eric Vitucci
Director of CRM, EMS Software
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ABOUT TERMINUS
Terminus is the leader of the account-based movement. They
help their customers transform B2B marketing by focusing
sales and marketing resources on the best-fit, most likely to
buy segments of their addressable market. Their platform
empowers marketing teams to easily build, operate and
measure scalable account-based initiatives that drive quality
growth. They serve hundreds of B2B organizations such as
Salesforce, GE, Verizon, 3M and CA Technologies to provide
the technology and expertise that produce exceptional
results.
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"Literally with the flick of a switch we can turn on campaigns to target companies over a certain
size, in a certain industry, with a certain opportunity status, or with a certain competitive
parameter around it."
Tyler Lessard
CMO & Space Camp Counsellor, Vidyard

“Terminus is the easiest application we found to do this. We pour in our target account list and Terminus allows us to
choose the role and level we want to target with our campaigns — even if we don’t have those contacts in our CRM. So
it’s a very powerful way to ensure that our message is getting in front of precisely the right people who we want to sell…
Rob Israch
Chief Marketing Officer, Tipalti

"We are able to target specific accounts with our advertisements to optimize our ad spend and
help our sales team with air cover for focus on key accounts. It has been very beneficial for our
marketing and sales team to work with accounts on this granular level."
Allison Winkle
Digital Marketing Coordinator, Return Path

"Terminus is allowing us to provide segmented messaging based on our target account list and
where they are in our funnel. Terminus’ reporting is helping us prioritize accounts and show our
C-suite where marketing has influence."
Melissa Meinert
Director of Marketing Programs, SalesLoft
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2020 TOP PERFORMERS
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ABOUT EVERSTRING
EverString helps build new pipeline and increase conversion rates
with the only account-based, full lifecycle, predictive platform for
B2B sales and marketing. The EverString Decision Platform identifies
a company’s ideal customer profile and then finds the prospects that
best fit that profile, both inside and outside the existing pipeline.
EverString’s SaaS platform provides Predictive Scoring, Predictive
Demand Generation and Predictive Ad Targeting, empowering
marketers with the full potential of predictive analytics and applied
data science. EverString is backed by leading investors including
Lightspeed Venture Partners, Sequoia Capital, IDG Ventures and
Lakestar.

39
Customer references from
happy EverString users
VIEW ALL REFERENCES

"I look at our list based on the behavior of the customer along with our fit scoring model. With
EverString, we were able to determine the fit of the company and score our account base with
intent data and recent activities."
Jim Powell
Director of Sales, FedEx

"Data is a foundational element of the LeadMD buyer-centric revenue process. EverString has
been key to unlocking the story behind the data. With EverString's fit, engagement, and intent
scores, the LeadMD team was able to rethink both the customer and the funnel."
Justin Gray
Chief Executive Officer, LeadMD

“With EverString, we’re able to understand which segments and which types of companies
where we’ll be most successful. The ability to unpack that without having to go into a huge data
project is so amazing for a fast-growing company.”
Peter Herbert
Vice President of Marketing, Terminus

"EverString helped connect us with the companies and people that model our ideal customer
profile. As a result, our marketing campaigns are more targeted, and account managers are more
efficient."
Selom Harry Azuma
Director of Business & Product Strategy, Staples
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ABOUT MRP
MRP Prelytix is the only enterprise-class predictive ABM platform. Our technology and services empower client sales and
marketing teams to simplify the complexity of their environment using realtime predictive analytics and intelligence to
direct, coordinate, and execute across seven channels. Using MRP’s global ABM managed service capacity or their
infrastructure, our approach is purpose-built to drive measurable and higher response rates, pipeline conversion, and
pipeline value. Founded seven years before the next oldest ABM platform, we’re part of a publicly traded company and
have 700 employees managing more than a thousand account-based programs across more than 100 countries, in 10
languages, from 11 offices spread across four continents. Today, MRP closes the loop on integrated ABM strategies so clients
can identify and replicate high performing tactics and eliminate low performing. Our core technology is scaled, mature, and
awarded as among the fastest and most scalable solutions available at any price. Benchmarked as several hundred times
faster than Hadoop, Kdb+ is adopted by leaders across the world’s most demanding data analytic environments. Schedule a
demo today to learn more about how MRP Prelytix can help your team revolutionize your marketing goals. For more
information visit: www.mrpfd.com
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“When I saw what the MRP Predictive Analytics solution could do, it just made a good, natural sense. We needed a
platform that would allow us to deliver real value to our partners. While Infor has its own agenda in terms of driving
revenue, the other critical measure of our success is how we deliver a competitive advantage to our partners. The MRP…
Vice President of Information Technology
Infor

There are a ton of [insights] out there and a ton of account-based orchestration platforms. But I see MRP as
just a very great partner and almost an extension of my function. Their ability to leverage data to help
stand up campaigns and be that strategic partner to me is what makes them so invaluable.
Matt Hummel
VP Marketing and Demand Generation, Thomson Reuters

“The MRP campaigns are exceeding all our expectations. They are blowing the numbers out of the water. If we’re
expecting 150 profiled leads, we’re getting 200. If we’re expecting 25 meetings, we’re getting 40. And we’re seeing
conversion rates as high as 25%. It wasn’t long before the partners in the other regions got wind of the success of the
MRP program, and it quickly…
Veeam

“MRP commits to leads, and they don’t stop until they reach their goal. In our first campaign with
MRP, we generated over a million dollars in opportunities. They are focused on getting the right
contacts into the top of the funnel.”
Lizzy Feliciano
Sr. Director Marketing Healthcare Solutions, LexisNexis
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ABOUT MADISON LOGIC

Madison Logic is the only global account-based
marketing platform that uses technology,
actionable data, and content to speed the buyer
journey at all stages. B2B companies have been
using Madison Logic to convert their best accounts
faster by finding and engaging with the most
influential individuals throughout the buyer
journey.
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“The aggregate account-level reporting in the ML Platform allowed us to see how top prospects
were engaging with marketing messaging across our three biggest channels. Sharing this data
with sales has enabled more impactful conversations with prospective clients.”
Kevin Salas
Senior Director of Demand Generation, M-Files

"Madison Logic’s targeting is amongst the best, both the profile targeting and the signal
targeting. But what really separates them is their platform which provides detailed reporting on
what contacts in your target market have responded and where they are in the funnel."
Paul Burgess
Sr. Director Marketing Operations, Spectrum Enterprises

“Madison Logic has really helped us figure out where we can find our customers using key search terms and
feeding them our media placements at the right time in their customer buyer journey…all indications show
that our pipeline is increasing in velocity due to the programs that we're running with Madison Logic.”
Melissa Schram
Senior Digital Marketing Executive, Lenovo

“As we realign the way we use data to prospect into top accounts, Sailpoint appreciates partnering with
Madison Logic to apply advanced data and technology strategies to our ABM campaigns. Using the ML
Data Cloud’s capabilities, we can include an unprecedented amount of data in our initiatives.”
Laura Hamilton
Vice President of Demand Generation, SailPoint
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ABOUT TECHTARGET
TechTarget (Nasdaq: TTGT) is the global leader in purchase
intent-driven marketing and sales services that deliver
business impact for enterprise technology companies. With
high-quality editorial content across more than 140 highly
targeted technology-specific websites, TechTarget attracts
technology buyers researching companies’ information
technology needs. By understanding tech buyer content
consumption, TechTarget creates the purchase intent insights
that fuel effective marketing and sales activities for clients
around the world.
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“I consider TechTarget an extension of my marketing team – they are a true partner. From
messaging, to lead scoring, lead nurturing and guidance with content, our account team at
TechTarget has been an excellent sounding board providing valuable guidance.”
Kristen Rachels
Vice President, Marketing & Communications, PowWow

"Since introducing TechTarget's purchase intent insight to our partners, the program has delivered more
than half of all SQLs delivered through the Partner Marketing Central portal. We’re delivering a new level of
value to our partners with insights into leads and accounts they never had before.”
Tina Bunch
Marketing Program Manager, Cisco

"Using both Priority Engine and Confirmed Projects has helped our team focus. We’re able to
access the exact buyer pain points, technologies they’re researching and have installed, and
other contacts they can reach out to – all in one place."
Nicole Williams
Marketing Coordinator, Rolta Advizex Technologies

“TechTarget has enabled us to jump-start our growth in a way that no other vendor could. Priority Engine
has provided sales with clear inroads to reaching active prospects in their most lucrative accounts. In less
than a year, we’ve added opportunities in 144 accounts with 13 in the Proof of Concept stage.”
Dan Edson
Head of Demand Generation, Diamanti
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ABOUT TRUE INFLUENCE

True Influence is a demand generation company
accelerating sales revenue. They expertly leverage
data, technology and content to drive high-impact
marketing campaigns and share detailed results
and insights to help you win new business. True
Influence generates revenue across multiple
industries, promoting brands and products from
some of the most successful global companies.

38
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“We love that the data from InsightBASE can be tied into our Marketo instance to ensure that our key prospects are
automatically entering the email nurture track that’s most relevant to what they’re already researching. It’s a great way
to ensure that Imprivata’s key content is reaching the people that are most interested in receiving it.”
Michelle Liro
Director of Marketing Programs, Imprivata

“True Influence helped us achieve a strong balance of quality contacts with enough volume to
feed our hungry sales force. Their targeted promotions of our existing content produced the
most successful program in years.”
MarCom Manager
CA Technologies

“Our team enjoys working with True Influence for their attention to detail, responsiveness and the passion they exhibit
for our clients’ initiatives. In addition, we see solid lead quality both on the front end, where very few of their leads get
rejected from our lead management platforms, as well as on backend pipeline performance.”
Brandon Friesen
Chief Executive Officer, Justmedia

"When you get in front of InsightBASE you're getting in front of people before they raise their
hand. It means you're more likely to get a qualified sale and you're more likely to get somebody
who is interested in buying a full suite of products."
Sarah Reynolds
Senior Manager, Demand Generation, Salary.com
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ABOUT ROLLWORKS
RollWorks, part of the AdRoll Group, is on a mission to
empower B2B marketers to impact revenue. Results-driven
marketers use the RollWorks B2B Growth Platform, built on
their proprietary data and algorithms, to reach the right
people, engage with extreme relevance and drive business
growth. Their platform enables better sales and marketing
alignment with integration to CRM and marketing automation
systems. RollWorks partners with growth-minded leaders to
help them forge lasting relationships that translate into
measurable results.
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“The ability to provide specific target companies to deliver ads is key for us. Integration with Salesforce gives us the
ability to specify different accounts that we either want to target or exclude, and the integration allows this to happen
automatically as statuses change in our Salesforce instance for different accounts. Beyond the RollWorks interface…
Mark Halliday
Director of Demand Generation, ExaGrid

“We're able to closely target key accounts, saving from wasted spend. RollWorks has been key for getting in front of
target accounts, nurture existing leads, and retarget our existing customers. The customer support is fantastic, offering
us feedback on how to improve our existing campaigns and further maximize our ROI. We've also started to integrate…
Megan Kratzman
Director of Demand Generation, Pana

“With RollWorks view-through conversions insights, you can see which impressions are
influential in generating pipeline, which you can’t see in other media buys.”
Erin Triman
Senior Digital Marketing Manager, Coupa

“The targeting we're able to get to with our campaigns is unparalleled. Between looking at intent
based on pages viewed, layering in in-house marketing/CRM data, and RollWorks' proprietary
AI, I'm confident our ads are being shown to the correct people.”
Sam Kuehnle
Team Lead, Digital Marketing, Blackbaud
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ABOUT TRIBLIO
Triblio provides account based marketing (ABM) software to
generate demand and engagement from target accounts. ABM
targets the known and unknown stakeholders in the top-revenue
producing accounts to accelerate the purchase journey and deepen
engagement. With Triblio, marketers can target accounts using
multiple channels just like marketing automation. Marketers can
dynamically customize messaging, content, and calls-to-action by
persona and account. Account targeted campaigns produce
extraordinary results whether it is to acquire new customers or
expand relationships with existing ones.
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“Right away, we got a huge influx in leads to target accounts.”
Kaityn Ridel
FiscalNote

“Triblio is an impressive platform and partner that delivered ABM results in a few
weeks.”
Eric Waldschmidt
Savi

"We have noticed a lot of clicks and a higher conversion rate coming from our
personalized content boards by industry."
Myriam Duchaine
Marketing Director, Averna

"Without Triblio, I’d be blind to a lot of things. Triblio brings a lot of this account
behavior and activity right in front of me so I can act upon it. That’s powerful."
Hasaan Brown
Performance Marketing Director, Dodge
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