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OVERVIEW
A Customer Data Platform (CDP) is a
marketer-managed application that
creates a unified consumer database
that can be accessed by other systems.
In essence, it is a solution that
centralizes consumer information from
all sources, combines this data into
consumer profiles, and makes this
information
accessible
to
other
programs for marketing campaigns,
customer experience, and customer
service initiatives.
A CDP is a type of consumer database
that aggregates all kinds of customer
data, including phone numbers, the
browsing behavior of website visitors,
and transcripts of engagements with
support agents over web chat and
email. Thus, a CDP serves as a central
repository for all consumer data. All
consumer behaviors are linked to an
exclusive
identifier,
whether
the
consumer is anonymous or identified.
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Customer Success Report
Ranking Methodology

The FeaturedCustomers Customer Success ranking
is based on data from our customer reference
platform, market presence, web presence, & social
presence as well as additional data aggregated from
online sources and media properties. Our ranking
engine applies an algorithm to all data collected to
calculate the final Customer Success Report
rankings. The overall Customer Success ranking is a
weighted average based on 3 parts:
Content Score is affected by:
1. Total # of vendor generated customer
references (case studies, success stories,
testimonials, and customer videos)
2. Customer reference rating score

Customer Success Report
Award Levels

Market Leader
Vendor on FeaturedCustomers.com with
substantial customer base & market share.
Leaders have the highest ratio of customer
success content, content quality score, and social
media presence relative to company size.

3. Year-over-year change in amount of customer
references on FeaturedCustomers platform
4. Total # of profile views on FeaturedCustomers
platform
5. Total # of customer reference views on
FeaturedCustomers platform
Market Presence Score is affected by:
1. Social media followers including LinkedIn,
Twitter, & Facebook
2. Vendor momentum based on web traffic and
search trends

Top Performer
Vendor on FeaturedCustomers.com with significant
market presence and resources and enough
customer reference content to validate their vision.
Top Performer's products are highly rated by its
customers but have not achieved the customer
base and scale of a Market Leader.

3. Organic SEO key term rankings
4. Company presence including # of press
mentions
Rising Star
Company Score is affected by:
1. Total # of employees (based on social media
and public resources)
2. Year-over-year change in # of employees over
past 12 months
3. Glassdoor ranking
4. Venture capital raised

Vendor on FeaturedCustomers.com that does not
have the market presence of Market Leaders or
Top Performers, but understands where the market
is going and has disruptive technology. Rising
Stars have been around long enough to establish
momentum and a minimum amount of customer
reference content along with a growing social
presence.
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2020 Customer Success Awards
Check out this list of the highest rated Customer Data Platforms software based on
the FeaturedCustomers Customer Success Report.
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OVERALL BEST
OF CUSTOMER DATA PLATFORMS
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TRUSTED BY

ABOUT TEALIUM
Tealium is the leader in enterprise tag management
and digital data distribution platforms. Tealium
gives marketers a comprehensive solution for
managing their third-party digital marketing
vendor tags and then correlating the data those
tags generate into a clean, actionable source.

114
Customer references from
happy Tealium users
VIEW ALL REFERENCES

“Thanks to Tealium iQ, we can now easily implement and manage tags in real-time to optimize
Mediahuis’ new site. By streaming our tag management process, Tealium’s solutions have
successfully reduced our site disparity and improved our digital marketing performance."
Yves Van Dooren
Manager, Digital Traffic Center, Mediahuis

"Today, Tealium gives us essential visibility across our tags, as well as the ability to
instantly make changes as needed to preserve critical functions and performance."
Tomomi Chu
Advertising Technology Manager, Coastal Contacts Inc

“Using Tealium iQ has enabled the sales and marketing division to react faster to changing needs
and increased digital complexity. The Tealium tech support team has made sure we get the most
out of the tool.”
Jean Marc Bolfing
Digital Analyst, Orange

“Tealium iQ instantly removed the complexities of tag management and made our
digital marketing more efficient and effective.”
Martijn van Vreeden
Web Analyst, PON Automotive
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2020 MARKET LEADERS
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TRUSTED BY

ABOUT AGILONE
AgilOne is a customer data platform for enterprise B2C companies.
AgilOne's vision is to restore the personal relationships companies
once had with customers before channel-specific marketing silos got
in the way. Through a single view of customers across all channels,
predictive models to understand customer behavior, and real-time
APIs to orchestrate personalized experiences across all touch-points,
AgilOne creates authentic omni-channel customer relationships that
maximize lifetime value. The AgilOne Customer Data and
Engagement Hub supports more than 150 brands worldwide,
including TJ Maxx, lululemon, JoAnn Stores and Tumi.

66
Customer references from
happy AgilOne users
VIEW ALL REFERENCES

“With AgilOne, we can do email segmentation in minutes and personalize offers based on
behavior. Sending fewer, more relevant emails has led to an average email open rate of 30% and
helped grow full-price sales 28.5%.”
Charlie Cole
Chief Digital Officer, Tumi Inc

“Using AgilOne as our Customer Data Platform, we have been able to increase site visits up to
50% [and] increase attendance to local events by 25%, which has resulted in a 10-15% increase in
baseline revenue from digital marketing campaigns.”
Miguel Almeida
EVP Digital, Lululemon Athletica

"A two-time buyer spends three to four times more with us than a one-time buyer.
AgilOne helps us boost AOV based on the initial spend point."
Leland Kass
VP Marketing, Jonathan Adler

“Acting on AgilOne data, we have built personalized post-purchase journeys that are relevant for each unique customer.
This reinvigorated welcome email series and reactivation program has also translated from online engagement to
in-store transactions, leading to an 18 percent increase of incremental revenue in the first two months alone.”
Steve Miller
VP of Marketing & Business Development, JOANN
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TRUSTED BY

ABOUT BLUEVENN
BlueVenn is the award-winning Customer Data Platform and
Omnichannel Marketing Hub for enterprise marketers to unify
their customer data into a Single Customer View and
coordinate consistent, integrated and personalized
campaigns through every marketing channel. Drag & drop
data analytics, predictive insights and segmentation tools
help you to understand your customers better and optimize
the customer experience...all in one browser-based solution.

66
Customer references from
happy BlueVenn users
VIEW ALL REFERENCES

"BlueVenn has helped us create segmentation and campaign solutions that help us to
communicate the right message at the right time, inspiring our customers while at the same time
increasing the efficiency of our marketing teams."
Mark Newton
European Marketing Director, Lastminute.com

"We have seen profits increase year on year, and email has played a key role in this... our marketers are impressed with
the flexibility the email delivery platform offers. We haven’t encountered an email marketing challenge we couldn’t
address with BlueVenn. I think that says volumes about the quality of the solution."
Mike Flight
Data Services Manager, Bounty

"BlueVenn products provide us with the tools to easily set-up daily refreshes, with easy
access to customer insight and easy performance of campaign selections."
Steve Gingell
Head of Systems and Analysis, Isabella Oliver

"We design and distribute numerous email marketing campaigns that reach millions of potential customers, so it was
crucial that we have tools to deliver us the customer insight to allow us to personalize campaigns and efficiently analyze
results. We found that BlueVenn offered us the best combination of analytics and email."
Anton Bell
Head of Marketing and Insight, Betfair
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ABOUT ENSIGHTEN
Ensighten enables global brands to transform their digital business
by fueling their diverse marketing technology investments with
first-party customer data and profiles. Ensighten’s patented
marketing data platform, anchored by the world’s leading enterprise
tag management system, powers a number of mission-critical use
cases spanning omni-channel personalization, mobile app
experience optimization, and attribution. Ensighten delivers
industry-best safeguards for data privacy and security, more than
1,100 turnkey vendor tag integrations, and direct ownership of
digital customer data.

43
Customer references from
happy Ensighten users
VIEW ALL REFERENCES

“Ensighten helped us to turn our liability to be agile into a competitive advantage. We want to have best of
breed solutions, and Ensighten enables us to do that. Our marketing technology layer is just a single line of
code. It looks simple but there’s a ton of cool customization to power the optimization behind it.”
Peter McRae
Sr. Manager, Front-End Engineering, Symantec

“We’re excited by the potential and flexibility within the platform and how we can work with
Ensighten beyond tag management on maximizing the use of data across the organisation to
enhance and tailor the experience of our customers.”
Darren Hutchins
Web Analytics Architect, TUI Group

"With Ensighten I’m in complete control of my tagging adding tags, customizing tags, changing tags anywhere on my
site at any time. By using Ensighten, Purina saved over 600 hours of development time on the implementation of
SiteCatalyst alone. This is just the first of many technologies we are rolling out on our sites via Ensighten.”
Guy Fish
Assistant Interactive Brand Manager, Purina

“Ensighten delivered eight-digit ROI within 10 months. Ensighten unified our data and provided
a 360-degree view of the customer. Ensighten Mobile increased our mobile agility, from quick
app updates to on-the-fly app customization.”
Nick Harris
Sr. Mgr. Channel Optimization, United Airlines
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ABOUT EVERGAGE
Only Evergage’s real-time personalization and customer data platform (CDP)
delivers The Power of 1, enabling companies to transform the dream of 1-to-1
engagement, across channels, into reality. Combining in-depth behavioral
analytics with advanced machine learning, Evergage provides the one
platform you need to systematically understand and interact with each
person that visits your site, uses your app or opens your emails – one at a
time, “in the moment” and at scale – to deliver a maximally relevant,
individualized experience. Evergage has delivered personalized experiences
to billions of individuals worldwide – working with more than 250
organizations including Carhartt, Citrix, Endurance International Group,
Lenovo, Publishers Clearing House, Zumiez and more.

79
Customer references from
happy Evergage users
VIEW ALL REFERENCES

"As a resort that offers so many products and has hundreds of pages of content, Evergage allows us to
serve timely and relevant information to each of our key personas. The platform has helped us respond to
the dynamic needs and interests of our diverse customer base and drive incremental revenue.”
Jackie Megnin
Web & Social Media Manager, Squaw Valley Alpine Meadows

"With Evergage, we have taken personalization to a new level by making more impactful
connections with our already engaged members. The Evergage platform really satisfies our
digital marketing team’s need to understand our customers and act on it in real time."
Allison Henriquez
Director of Marketing, Rue La La

"We have been able to expand our member engagement initiatives with a more personalized
experience. Our marketing team is able to deliver the improvements with minimal reliance on
Engineering – a huge win for us."
Dianna Barnett
Director, Site Optimization, Cartera Commerce

“Using Evergage, we have been able to target relevant content and messages throughout the
customer lifecycle, from our website to our SaaS product, to generate more leads and improve
retention.”
Gary Smith
Director - Marketing, Mindflash
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ABOUT EXPONEA
Exponea is an award-winning customer experience and data
management platform that not only boosts e-commerce
growth with AI-powered engagement automation, but also
helps improve company culture with improved
cross-department collaboration and customer centricity. The
company empowers e-commerce around the globe,
delivering highly personalized experiences to their customers,
raising conversion rates and maximizing customer lifetime
value. Exponea focuses on fast growing online retail
companies and fashion brand leaders around the world.

62
Customer references from
happy Exponea users
VIEW ALL REFERENCES

“Although we already implemented products from Adobe, we used Exponea as [an] additional
layer to evaluate customers' behavior in real time, change content on site and personalize
offering with double digit increase in lead generation.”
Simona Urbanova
Head of Digital Sales and Acquisition, Erste Group

"Exponea just works. With a few clicks we’re able to launch promotional campaigns,
targeted messaging, and even run A/B test without any development support."
Johnny Quach
Director of Product, Rocket Internet

"Exponea is not just an analytical tool. It is a tool that leverages your past data to guide you to
repeated future successes! The platform showed me numbers and possible marketing directions
I could never find in other analytic tools."
Miro Budis
CEO, DFX

“Exponea’s powerful communications platform and predictive analytics capabilities were the
perfect fit for our business and will enable us to deliver personalised and high-quality
experiences to all our customers.”
Andy Roberts
Director of E-Commerce, Ebuyer
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ABOUT OPTIMOVE
Optimove is the Science-first Relationship Marketing Hub. With an actionable
Customer Data Platform at its core, Optimove autonomously transforms
customer data into actionable insights, helping customer-centric businesses
drive measurable growth. The company’s unique technology suite enables
the smart orchestration, measurement and optimization of highly
personalized multi-channel campaigns, at scale, resulting in improved
customer experience, retention and lifetime value. Optimove is used by
hundreds of leading brands of all sizes, including Staples, Deezer, GVC,
Family Dollar, J.Jill, lastminute.com, Talkspace and Sweaty Betty. Optimove
employs over 200 people in its New York, London and Tel Aviv offices.

40
Customer references from
happy Optimove users
VIEW ALL REFERENCES

"The Optimove platform helped us reach deeper layers of business intelligence with our
customer data. The system’s ability to target offers, monitor effectiveness and derive
conclusions for the future has boosted our ability to learn and evolve."
Ofer Ash
Bingo Director, Dragonfish

"Optimove's focus on customer modeling and campaign personalization allows us to rise above
the noise and communicate with customers in ways that are relevant and appealing to them."
Alon Lev
Co-Founder, Jelly Button Games

"With Optimove, we are able to efficiently execute dozens of highly-targeted customer
campaigns every week, delivering the most relevant offer to every trader at the right time."
Nima Siar
Global Retention Manager, Easy Forex

“Optimove provided us with a powerful and automated way to significantly increase the
retention and lifetime value of our traders. The professional team at Optimove assisted us every
step of the way, helping us get the most out of their platform.”
Nima Siar
Director of Client Relations, easyMarkets
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ABOUT RELTIO
Reltio Cloud delivers enterprise data-driven applications powered by
a modern data management Platform as a Service (PaaS), guiding
customers to take the right actions, based on the right insights, to
achieve the right results. Reltio's mission is to help every Enterprise
organize all of their data and apply the power of data & analytics to
their business operations. They have a great culture that is all about
innovation, delivering incredible business value, and making a
difference. They are looking for people who are really smart,
dedicated, enjoy working in a team environment and like to get
things done.

69
Customer references from
happy Reltio users
VIEW ALL REFERENCES

"Our singular goal is to propel the field of Human Data Science to help drive healthcare forward. Continuous data
organization plays a vital role in moving us towards this vision. The market reception by major life sciences
manufacturers to IQVIA’s Commercial Data Warehouse, powered by Reltio Cloud, has been very positive. We are…
Chitra Varma
Global Commercial Leader, Information Management Solutions, IQVIA

“We are very impressed with Reltio. The company has re-imagined master data management:
extending it, making it simpler and evolving it so that it isn’t just a part of your data governance
story, but also something that drives better business decisions.”
Philip Howard
Bloor

"We want to better understand our customers, who they are and how they interact with us, so
we can better segment our customers and sell them the right product at the right time. Good
quality and enriched customer data allows us to create a better customer experience."
Enterprise Architect
Beazley

“As we’ve evolved into the age of the customer, and we’re moving away from product-based marketing to really trying
to engage with the customer and become a segment of one, you need to have data management capabilities that are
responsive to the customer. That can react in real-time and really help create experiences where the customer feels like…
Jim LaLonde
Managing Director, Accenture Interactive

15

TRUSTED BY

ABOUT SEGMENT
Segment provides the customer data infrastructure that
businesses use to put their customers first. With Segment,
companies can collect, unify, and connect their first-party
data to over 200 marketing, analytics, and data warehousing
tools. Today, thousands of companies across 71 countries use
Segment, from fast-growing businesses such as Atlassian,
Bonobos, and Instacart to some of the world’s largest
organizations like Levi’s, Intuit, and Time. Segment enables
these companies to achieve a common understanding of their
users and make customer-centric decisions.

108
Customer references from
happy Segment users
VIEW ALL REFERENCES

"Segment allowed us to experiment with a wide variety of tools, from customer success,
to analytics, to survey tools, so we could provide value before we had to justify it."
Jon Borthwick
Director of Products, Identity & Access Management, LogMeIn

"Segment made it easy for us to track and analyze events our users didn’t directly trigger, like GPS location
changes—something most analytics providers don’t do well. Based on this information, we were able to cycle through
rapid improvements that upped user retention and limited battery use for…
Max Freiert
Director of Product Management, RunKeeper

“We use Segment as an easy one-stop solution for a mess of tracking and third-party SDKs. They
have robust client-side libraries and empower our team with a comprehensive set of data.”
Sam MacDonnell
Chief Technology Officer, Hotel Tonight

“Having our entire marketing automation programming powered by Segment reduced campaign
coordination time by 50%. Moreover, the personalized campaigns that we are able to run with
Personas yield results that are 50% higher.”
Kyle Gesuelli
Head of Growth, Frame.io
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ABOUT MPARTICLE
mParticle is the leading Customer Data Platform (CDP) for
multi-channel consumer brands. Companies such as Airbnb,
Burger King, NBCUniversal, Spotify, and Starbucks use
mParticle to create a unified, real-time customer data pipeline
that enables them to win in key moments of the customer
journey. Founded in 2013, mParticle is headquartered in New
York City with offices in Delray Beach, London, San Francisco
and Seattle. The mParticle platform manages more than 500
billion API calls monthly

39
Customer references from
happy mParticle users
VIEW ALL REFERENCES

“Within weeks of implementing, we saw a faster, more stable app as a result of
removing individual vendor codes.”
Kim Czopek
Vice President of Digital Commerce, Lilly Pulitzer

"Our team relies heavily on mParticle’s ability to manage data equality across all mobile
tools, which helps us stay consistent and move quickly."
Tanner McGrath
Lead Product Manager - Growth, Postmates

“mParticle helps to solve for the fact that it’s very tedious for engineering teams to
implement third-party integrations, especially on a mobile app.”
James Esposito
Senior Director of Payment Operations, Etsy

“mParticle makes it easier for us to connect our tools and services to help with the
acquisition and retention of users.”
Starwood Hotels & Resorts
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2020 TOP PERFORMERS
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ABOUT ACTIONIQ
ActionIQ is at the center of a data-driven revolution that is changing
the way brands think about customer experience, digital
transformation and the value of customer data as a core corporate
asset. As an Enterprise CDP, ActionIQ helps F500 companies
connect their first-party customer data, orchestrate cross-channel
campaigns, and measure incremental lift across all digital and offline
channels. They are VC backed by Sequoia Capital, Andreessen
Horowitz, Bowery Capital, and FirstMark Capital, are already helping
brands like Verizon Wireless, The New York Times, HBC, WW and
others grow customer LTV and marketing ROI.

27
Customer references from
happy ActionIQ users
VIEW ALL REFERENCES

"Half a dozen actions that consumers actually take were at the foundation of all our use cases.
What if we could find a way to react based on these six actions? We sent that over to ActionIQ
and immediately our marketing team was empowered."
Michael Bryzek
Co-founder, Chairman, CTO, Gilt Groupe

"We have implemented ActionIQ to help unify our data and, more importantly, to activate that data in real
time. The speed at which we can engage custom audiences has enabled us [to] do much deeper work on
specific products that make for a long-term, happy, and engaged customer."
Daren Hull
Chief Customer Officer, Vera Bradley

"With ActionIQ, we are able to build variables in minutes, and create new variables on
the spot, so we can get to market quicker – in days vs. weeks."
Geri Kalb
Senior Director, Global CRM, Shutterstock

"With ActionIQ, our people, processes, and technology are more tightly integrated than
ever before."
Vice President Data Engineering
Global Telco

20

TRUSTED BY

ABOUT ARM TREASURE DATA
Arm Treasure Data's mission is to bring all customer data together
for a single, actionable view of the customer. Their enterprise
Customer Data Platform (CDP) helps you harness and analyze the
information you need to create a data-driven enterprise. Only Arm
Treasure Data can handle the scale, security, and complexity
required by a global enterprise in a way that empowers business
decision makers to deliver a superior customer experience and
creates a unique competitive advantage. They empower you to
better know your customers, engage in meaningful ways along the
entire customer journey, measure your success and grow your
business.

72
Customer references from happy
Arm Treasure Data users

VIEW ALL REFERENCES

"Treasure Data solves the most challenging connectivity problems between data acquisition and
data formatting to relational databases. It is used all over the organization including developers,
analysts and business users."
Vinaybabu Raghunandha Naidu
Software Engineer - Big Data Platform, Wish

“Our new customer data platform built on Treasure Data is fundamentally changing how we communicate with our
customers. Blasting emails to everyone who tried samples or bought a particular product won’t lead to customer delight.
Detecting a mood swing in each customer and changing the tone of push notifications does.”
Kenji Yoshimoto
Chief Analyst for Direct Marketing, Shiseido

"Treasure Data has provided an immediate positive impact on seeing the details of the
business, without having to aggregate multiple spreadsheets and use pivot tables."
Mark Chiles
Chief Digital Officer/SVP, Hart Energy

"Treasure Data allows us to process large sizes of the data set and accomplish more
complicated data analysis in a timely manner."
Chikashi Kota
Staff Software Engineer, Course Hero
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ABOUT BLUECONIC
BlueConic, the world’s leading customer data platform, liberates
marketers’ first-party data from all the disparate systems in which it
exists, and makes it available wherever and whenever it is required
for marketing. More than 240 consumer and B2B brands, including
Hearst Newspapers, Moen, T-Mobile, ING, America’s Test Kitchen,
and American Kennel Club, leverage BlueConic to unify their
first-party customer data into robust, person-level profiles, and then
activate it across their marketing ecosystem. Founded in 2010, the
company is headquartered in Boston, with offices in Europe.

36
Customer references from
happy BlueConic users
VIEW ALL REFERENCES

"BlueConic has enabled us to better estimate our precise customer needs. This is a winwin
situation: our customers have a much more relevant online experience, feel more connected, and
we have a higher online conversion rate."
Iwan Banens
Manager Multichannel & E-Service, ANWB

"BlueConic has delivered a highly integrated and visual depiction of what my customers look like. It allows me to
segment my users and get the right content in front of them at the right times. Since using BlueConic, those that have
been exposed to software are bouncing 50% less and converting an additional two points."
Keith Lehman
Ecommerce & Digital Marketing, The Kansas City Steak Company

"From the beginning, we saw a lot of value. It was a no brainer because we can craft
that dynamic, personal shopping experience, and sell more product."
Steven Johnson
Digital Marketing Manager, Raen

“We’re really pleased with BlueConic. This software gives real form to our FRM strategy. Our aim
is to invest in sustainable relations with fans through forming relevant dialogues. BlueConic is
ideal in enabling us to put this into practice.”
Mark van Leest
Media Manager, AFC Ajax
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ABOUT BLUESHIFT LABS
Blueshift's Multi-Channel Programmatic CRM enables
marketers to target a "segment-of-one". Using the power of
real-time segmentation and dynamic-content personalization,
Blueshift enables marketers to automate individualized
messages across multiple channels including email, push
notifications, website, Facebook & SMS. The company is
funded by prominent venture capital and angel investors,
including Storm Venture Partners, Luma Capital Partners and
Nexus Venture Partners.

35
Customer references from
happy Blueshift Labs users
VIEW ALL REFERENCES

"With Blueshift, we have launched very personalized triggered campaigns on email & mobile app
push notifications. We are seeing significant improvements in conversion rates on these
marketing campaigns which are highly targeted and relevant for the users."
Ashish Goel
CEO, Urban Ladder

"We chose Blueshift for its real-time segmentation and dynamic content personalization abilities
that can be applied on email as well as mobile. We will now be able to meaningfully engage
individual consumers across multiple channels and platforms, which was hard to do before."
Saurabh Sharma
Head of Global Marketing, Ideel

"In moving to Blueshift, I was able to see what worked week over week. First we did subject line testing, then moved into
testing more around the format. It was so easy to make adjustments and understand the results. We quickly went from
2k webinar signups per week to 5-7k per week all because Blueshift gave us the information and the autonomy we…
Lauren Hogan
Senior Director of Product Marketing, BiggerPockets

"Blueshift is an extension of our team. They are a true partner in strategy, ideation, and
execution. Our strategy of driving more bookings through more emails, more segmentation, and
more customization could not be achieved without Blueshift.”
Laura
Vice President Marketing, Suiteness
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ABOUT LATTICE ENGINES
Lattice Engines's advanced suite of AI-based marketing and sales solutions
are built to drive 1-to-1 experiences across the entire buyer’s journey. Their
platform helps customers personalize digital experiences to increase the
efficiency of their sales and marketing teams by prioritizing contacts for lead
and account-based (ABM) programs, identifying net new contacts,
implementing cohesive omni-channel campaigns and increasing customer
lifetime value. With an unrivaled track record of success and expertise,
Lattice is the leader in providing AI-enabled ABM solutions. Customers
including Dell, Adobe, PayPal, and SunTrust Bank use Lattice to personalize
their marketing and sales conversations with thousands of accounts at scale.

38
Customer references from
happy Lattice Engines users
VIEW ALL REFERENCES

"Lattice helps us focus on the accounts that are most likely to purchase and gives us ideas about
what products they need. We are better prepared for our calls based on the plays, talking points
and additional historic sales information provided by Lattice."
Andrew Yearwood
SVP, SunTrust

"We wanted sales to work the most enterprise-ready accounts. Lattice was able to surface
accounts with a high likelihood of conversion and accelerate them in the pipeline."
Shantel Shave
Director of Demand Generation, Hootsuite

"The insights we’ve gained from Lattice are powerful, actionable and driving better
results for our business. Highly recommended."
Cal Ball
Director of Account Management, HireRight

"Lattice helps us filter out low probability leads before they reach sales. I love the ability to dive
deep into the predictors of what makes a good lead and our sales team loves Lattice because
they know they are focused on the best opportunities."
Alexandre Papillaud
Director, Global Demand Center, Intel Security
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ABOUT LEADSPACE
Leadspace is the leading B2B Customer Data Platform (CDP) helping
companies take back control of their marketing and sales data, and
empowering go-to-market teams to accelerate growth through accurate,
personalized engagement across all channels. With the most robust and open
B2B data engine in the industry, sophisticated AI, a proprietary graph of B2B
personas, and activations across the go-to-market tech stack, customers like
Microsoft, SAP, RingCentral, and many more use Leadspace to power more
data-driven and effective inbound and outbound marketing, and ABM efforts.
Leadspace is based in San Francisco, Austin and Israel, and is trusted by
more than 200 B2B brands including 7 of the 10 largest enterprise software
companies.

26
Customer references from
happy Leadspace users
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“Leadspace systematically helps us find and prioritize the right people in our target accounts.
We can map our universe—one of the core tenets of our account-based marketing strategy at
BloomReach.”
Jason Seeba
Lead Marketing Technologist, BloomReach

"Leadspace is really pushing the envelope regarding advanced predictive scoring and
real time enrichment."
Charles Eichenbaum
Director of Marketing Technologies and Operations, Microsoft Corporation

"Leadspace has enabled us to build an efficient and scalable go-to-market. With ABM, you have
to build the data foundation, and Leadspace is the best partner to do that. We’ve looked at and
used other tools, but Leadspace is definitely the most trusted source of data."
Jason Seeba
SVP Marketing and Revenue Operations, Dynamic Signal

“With Leadspace, we have built the next generation of demand generation technology and
process. Our top priority is delivering great leads to our sales team. Leadspace gives us a huge
competitive advantage, now and for the future.”
Eric Lewis
Vice President of Demand Generation, RingCentral
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ABOUT LYTICS
Lytics helps enterprises automate personalized
marketing experiences through the industry’s most
advanced Customer Data Platform (CDP). Popular
retailing, media, consumer goods, banking, and
tech brands use Lytics to execute one-to-one
marketing programs that their customers welcome.

33
Customer references from
happy Lytics users
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“Previously, we didn't have a way to target members from our most important cohorts on our website. With Lytics
Personalization, identifying and messaging this group on site is easy. We're excited about adding additional on-site
messaging to targeted user groups in the future. This opportunity equals immediate and significant revenue for us.”
Emma McIlroy
CEO, Wildfang

“By helping combine marketing data that comes from multiple sources, including client side web
behavior and server side data, Lytics serves as our customer hub for all audience segmentation.”
Tyler Bullen
Optimization Manager, Simple

“We use Lytics to build hyper-targeted segments and create personalized messages that
resonate with that audience. If even a few of those visitors convert, we are able to drive
significant revenue for the company.”
James Capo
VP Business Development, Access Intelligence

“We've been successfully using Lytics' customer data platform to personalize email outreach to prospective customers.
We are excited about the new reporting product because it will help us both better visualize our customers' journeys and
potentially determine how we can expand our use of personalized marketing."
David Bradley
Manager of Customer Relationship Management, Racing Post
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ABOUT MANTHAN
Manthan excels in the application of decision sciences,
advanced math and artificial intelligence and has a restless
ability to invent and bring ideas to life. Manthan’s analytics
solutions are powered by AI, cloud and prescriptive
capabilities. They are unique in their ability to use machine
intelligence to process every decision context and respond
automatically with actions and recommendations to manage
every aspect of a consumer business, whether it's marketing,
merchandising, channel/store, demand or supply.

49
Customer references from
happy Manthan users
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"With Manthan’s retail analytics solutions we grew from $600M to $2 Billion.”
Robina Gokongwei-Pe
President, Robinsons

"The entire implementation lifecycle of Manthan Analytics -- from proof of concept to final user acceptance
-- only took around eight weeks. Manthan Analytics’ licensing structure is independent of the number of
users, and this approach has given us significant savings from an enterprise usage standpoint."
Hartwig Hopfenzitz
CIO, Deutsche Woolworth

"Manthan Analytics delivers superior performance in comparison to our older BI platforms. The
analytical capability, faster reporting turnaround time and the ability to handle multi-country
(international) reporting requirements are key strengths."
Peter Crowne
Financial Director, GAME

"Leveraging a retail analytics platform like Manthan’s will enable our team to achieve better
efficiencies. Having a single version of the truth with exception-based reporting and alerts will
vastly improve the effectiveness of our decision-making process."
Charles Castaneda
Chief Merchandising Officer, Modell's Sporting Goods
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ABOUT REDPOINT GLOBAL INC.
RedPoint Global’s software solutions empower brands
to transform how customer experience is delivered.
RedPoint Global’s solutions provide a single point of
control to connect all customer data, determine next
best actions in real-time, and orchestrate interactions
across all enterprise touchpoints. Leading companies of
all sizes trust RedPoint Global to deliver highly
personalized and contextually relevant experiences that
optimize customer engagement.
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“RedPoint enables us to create complex communications through different channels, timed and
triggered to enhance each other. We did some of this manually now that we’ve implemented
RedPoint, we can plan to automate most of these tasks.”
Mike Taschuk
Director, Marketing Client Operations, GuideWell Connect

“RedPoint runs 24x7 here, with the largest footprint in our data shop. We’re constantly moving and aligning data –
whether it’s data coming in, or data going out to an analytic platform, CRM system, or member touchpoint. We can take
practically any incoming data, understand its health, and align it to a member, past member, even someone who’s not a…
Daniel Mathieux
Member Insights and E-Business, AAA

“RedPoint’s tools have made us smarter segmenters. Previously we couldn’t select data from
more than a few of our connected data tables at a time. This made it very difficult for us to
perform complex segmentations for omni-channel marketing.”
Cate Twohill
Senior Director, Technology Solutions, WGBH Boston

“RedPoint’s data intake solution enabled us to keep basically all our existing IT infrastructure 100 percent
intact. That saved enormous time and capital expense. We’re 24 months into our program with RedPoint –
and we’d probably still be working on the systems piece if RedPoint hadn’t solved it.”
Andrew Heltzel
Director for Marketing and CRM, Xanterra Travel Collection
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ABOUT RETENTION SCIENCE
Retention Science is the best way to understand, engage, and retain
your customers. ReSci's AI marketing technology predicts customer
behavior and helps you create one-to-one campaigns via email,
mobile, and web. They make sophisticated data science-driven
marketing accessible for all marketers. They power marketing
campaigns for Olay, Draper James, Target, and many more
innovative brands. They've been featured in WSJ, CNN, and Forbes,
and Inc. Magazine just named them the "Most Innovative Company in
Los Angeles" and "Fastest Growing Private Companies" in 2017 and
2018.
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"We’ve been able to increase customer engagement and repeat purchase rate significantly
through their predictive and automated customer outreach. They essentially act as an extension
of our in-house marketing team, which is incredibly impactful on our lean startup.”
Corey Epstein
CEO & Co-Founder, DSTLD

“ReSci significantly improves our workflow and reduces turnaround time to send out marketing campaigns.
Their AI helps create a true 1-to-1 communication with our customers; and they’re one of our most effective
marketing channels. We’re looking forward to working with them in the years to come.”
Lisa Oldham
Marketing Technologist, Olay

“It’s been refreshing to work with ReSci on development and strategy. We’ve been able to fill in key holes
with a direct impact on sales. Everything is automated, making the execution process so much easier and
seamless. It’s one less thing to worry about, and we can focus on high level strategy.”
Adele Tetangco
Co-Founder, Garmentory

“ReSci is invaluable to our greater digital strategy as it provides optimization and automation
that otherwise would be at the time expense of our team. The results support our goals as a
brand, and offer a more personal experience for our fans.”
Jeff Perkel
Director of E-Commerce & Digital, Perfect Bar
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ABOUT ZAIUS
Zaius’ B2C CRM eliminates that gap by bringing
customer data and campaign execution together in a
single platform, empowering marketers to engineer the
repeat purchase. With complete control of customer
data for segmentation and analysis, marketers can
better understand shopping behaviors and deliver truly
personalized campaigns across channels, at scale, and
with speed. If you can dream it, you can do it with Zaius.
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“Zaius drastically reduces the time from opportunity discovery to campaign execution. I can
uncover something about a specific segment, and I can immediately target that audience with an
email. It saves me hours of time.”
Justin Roberson
Director of Digital Marketing, Audiogon

"Zaius has improved our understanding of why and how our customers shop, and allowed us to
automate more targeted, relevant customer engagement. The results speak for themselves."
Frederik Boysen
Chief Executive Officer, Manillo.dk

“Zaius allows us to better understand our customers, which is what every marketer is ultimately looking for.
The system has everything we were looking for—from automation to analytics. It’s a lot more powerful and
effective than other tools I’ve used in the past; it is much more customizable.”
Kate Weed
Director of Marketing, ClassicCars.com

“The overall philosophy of the Zaius platform is fundamentally different than any solution I’ve
used in the past. Its focus on the customer lifecycle and increasing lifetime value across channels
is a perfect complement to Stio’s churn prevention strategy.”
Mike Swanson
Lifecycle Marketing Manager, Stio
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ABOUT AMPERITY
Amperity is the Intelligent Customer Data Platform
empowering global consumer brands to create unique and
personalized experiences by unlocking all their customer
data. Using machine learning and massive computing power,
Amperity stitches together all of a brand's disparate data
sources from complete customer profiles and makes those
profiles available to marketers and analysts. This complete,
actionable data can be used to power customer 360
initiatives, acquisition, and retention marketing programs, and
advanced customer analytics.
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"We’ve seen an almost 75% increase in open rate compared to our previous averages. And we’ve
seen an over 350% increase in our click-thru rate compared to our previous averages, with 7X
the sales conversion rate."
Robert Dietrich
PMI Vice President Global eCommerce, Stanley

"There’s no other solution on the market with customer data unification capabilities that come close to
Amperity’s. We’re finding connections in our data where there are no unique identifiers. Without the power
of Amperity’s algorithms, those connections would remain hidden and the data would simply go to waste."
Michael Relich
Chief Operating Officer, Lucky Brand

“Now it's easier, more efficient, and more secure, so we have a lot more confidence that the people we're marketing to
are the correct people and we’re removing and cleaning up the data so we're not engaging people who shouldn't be in
that list. Amperity has given us the confidence to establish that one-on-one relationship with the fan.”
Kristi Bruner
Senior Marketing Manager, Seattle Sounders FC

“A lot of companies promise a single customer view but it’s really only a partial view based on a
limited data set. With Amperity and AWS it’s actually achievable. We can finally unify all our
data and access it in one place.”
Annamarie Bermundo
Director, CRM and Analytics, Digital Center of Excellence, Moët Hennessy USA

33

TRUSTED BY

ABOUT ASCENT360
Ascent360 provides cloud-based software that enables highly
targeted, multi-channel communications direct to prospects
and customers. Their secure, scalable software aggregates all
inbound data including promotional, transactional
(PoS/eCommerce), product registration, etc. via a
web-service feed. Ascent360 integrates with industry-leading
applications including Retail Pro, RTP, Siriusware, Magento,
ExactTarget (email), Bronto (email), Votigo (social),
NetConcepts (text) and web analytic tools such as Google
Analytics & Omniture.
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“Ascent360 has been integral to growing our business. Their software helps us better
understand our customers and grow our races. Their team has become critical to the success of
our business.”
Tanner Bell
President & Co-founder, Ragnar Relay

"Ascent360 is an important partner for Mike's Bikes. Their staff, software and strategic
thinking help us better know and communicate with our customers."
Eric Lucan
CEO, Mike’s Bikes

"Working with the Ascent360 team has been a great experience. They give us insight into all
aspects of our business, from beginner lessons to the profile of season pass-holders. We then
use that insight to drive incremental revenue."
Chris Danforth
Vice President of Marketing, Stevens Pass

“Ascent360 has made it possible for SmartWool to get a complete view of our
customer, no matter what the touchpoint.”
Sarah Seifert
Director of eCommerce, SmartWool
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ABOUT COMMANDERS ACT
Commanders Act allows its customers to manage their
digital transformation more efficiently. They are a
European company helping digital teams work better
thanks to data management, thus improving online
marketing solutions, advertising efficiency and
performance. Commanders Act allows better control of
prospective and customer data thanks to a global,
complete and performing approach.
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"CommandersAct enabled us to reduce our page load time by 15%. We can now deploy
a new solution in under two weeks instead of a month."
Alexandre Métier
Senior Manager, Digital Data Collection, Yellow Pages

"TagCommander allows Bouygues Telecom to gain agility and expertise with analytics, as well as
develop strategies to increase website traffic in an increasingly competitive field."
Merwan Benarbane
Head of Web Analytics Project, Bouygues

"We are now able to combine both our CRM and e-marketing efforts. Data management means
we can build automated campaigns based on behaviour that demonstrates interest and not just
general targeting, therefore making them more relevant."
Rémi Deltombe
Digital Marketing Project Manager, Crédit Mutuel Nord Europe

"CommandersAct helps us adapt to new markets. The ability to optimise our levers for
each market, without any extra effort, increased our revenue by 2-5%."
Andrea Pizzola
Sales & Marketing Director, Pixartprinting
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ABOUT NGDATA
NGDATA® helps brands in data-driven industries, such
as financial services, telecom, utilities and hospitality, to
drive connected experiences. The company’s Next
Generation Customer Data Platform, Lily™, puts people
at the center of every business via Lily’s Customer DNA,
which continuously learns from behavior to deliver
compelling experiences for companies such as Belfius
Bank, Innogy and Telenet.
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“We were very pleased with NGDATA. The team helped us define our architecture and
kept the project moving as we were learning and maturing.”
Monique Dozier
Assistant Vice President of Advancement Information Systems and Donor Strategy, Michigan State University

“With the international expertise of NGDATA, our CRM department now exists at the center of
all our inbound and outbound customer interactions, sharing real, actionable business
intelligence and insights, executing hundreds of targeted campaigns on a yearly basis.”
Bert Van Driessche
Director of CRM and Consumer Intelligence, Telenet

“NGDATA is the only player in the market today with a pure focus on bringing analytics to the customer
relationship building process in such a targeted way. We are thrilled to work with NGDATA to accelerate
our digital transformation and develop best-in-class customer insights to drive our business.”
Geert Van Mol
Chief Digital Officer, Belfius Bank

“Introducing big data and machine learning not only resulted in higher performance, but
it allows us to introduce disruptive business concepts and opportunities.”
Senior Vice President
Fortune 50 US Retail Bank
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ABOUT PIWIK PRO
Piwik PRO Marketing Suite provides analytics, tag
management, content personalization and data
activation tools tailored to the individual needs of
enterprise clients. What makes Piwik PRO unique is their
commitment to data protection. Their main products are
deployed in both on-premises and cloud versions, and
each of them adheres to the strictest privacy and
security regulations while ensuring their partners retain
full data ownership.
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"Piwik PRO has been a pleasure to work with. They’re quick to reply, easy to work with, and get
the job done. The analytics in Piwik far surpass our previous solution and give ourselves and our
clients much better insight into our work."
Paul Miller
Software Designer, CivicPlus

"Piwik PRO Analytics Suite allows us to gather more granular data about website visitors while
having full privacy compliance. Piwik PRO’s customer success team ensures our system is fully
operational and working at 100% efficiency."
Oliver Michler
Senior Product Marketing Manager, Open-Xchange

"Piwik is an amazing piece of open source software. We have selected it to provide web analytics to both our intranet
and internet sites. We went through Piwik professional services to develop a custom look and feel and to have proper
integration with our Single Sign-On solution. Piwik PRO developed the customizations for us. They were very…
Etienne Beaulé
Chief, Application Platforms, Ecosystems, Oceans, Science and Web Solutions, Government of Canada

"We provide onsite marketing solutions to over 20,000 small and medium sized businesses across the globe. All of the
analytics are run on Piwik. From the very beginning, we have worked with Piwik PRO to develop custom Piwik solutions
and to manage and host our Piwik instances. Piwik PRO has proven themselves to be a trusted partner, in running Piwik…
David Osborn
IT Project Manager, Spotzer
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ABOUT REDEYE
RedEye was born in 1997 and has been developing
great technology solutions to empower your
marketing strategies ever since. All RedEye
products are driven by a unique database that
combines all customer data – online and offline –
into a single view. They then make this vast depth
and breadth of data available to you through tools
and interfaces you'll like using.
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"We are impressed with what we've been able to achieve with RedEye. Bringing more clarity to
the price savings message on the category pages was something we'd been keen to test here at
Wilko, and the uplift achieved with this experiment strenghtens our position."
Online Customer Experience Manager
Wilko

"Ensuring our website is optimised for our clients is of the upmost importance to us. With
RedEye we have found a way to continually test how successful our website truly is and we are
extremely pleased with the results we are achieving."
Marketing Director
Music Magpie

"The in-depth data analysis RedEye carried out has enabled us to create relevant and engaging
email communications which were key to creating a conversation with prospects we had not
communicated with before."
Email Marketing Executive
Warner Leisure Hotels

"At John Greed, we have been blown away by the amazing results RedEye has helped us
achieve. Dynamic content has had a profound effect on the number of sales we gain through
targeting users who abandon our site before making a purchase."
Joseph Stoney
Marketing Manager, John Greed
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ABOUT SIMON DATA
Simon Data is a tool that transforms your data into
clear insights that lets you get more out of your
marketing. Connect your data in minutes, create
customized segments, deploy to existing channels,
and discover what your customers want.
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“Simon has been a great partner. From day one they made it their job to understand the nuances
of our space and our specific marketing goals. Our entire marketing function was significantly
improved in less than two months — that basically speaks for itself.”
David Brown-Landron
Associate Director of Email Marketing, Blink Health

"Simon helps us simplify the data stemming from over 30 million users into actionable segments
and automations. I love how they handle our data, allow us to easily work, and drive revenue for
Vivino."
Brant Cebulla
Director of CRM, Vivino

"Simon effectively enabled us to three-fold our campaign volume during the holidays
while maintaining a high resolution of message targeting.”
Frances Comey
Head of Retention, BARK

“Simon frees up our time so that we can run more experiments and campaigns. Simon then
powers those, too – it’s great! Plus the Simon team is always around to help out if we have any
questions, which is huge for us."
Vincent Bourzeix
Chief Marketing Officer, Try The World
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